FLOFPIDA 


y a 
a 


LIBRARY 
} NEWS AND TRENDS IN FLORIDA INDUSTRY 


APRIL 1960 





eee 


lh 


Demo Candidates Reply to Some 


HOT QUESTIONS 
If 


TRAILER HOMESTEADING GROWS SS 
rl Pa 


RENTAL SALES STEP UP 





RE, My 
NEW INCORPORATIONS 


SEE PAGE 25 








reduce worker tension 
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| THOUSANDS OF BUSINESS LEADERS HAVE ALREADY BENEFITED 
FROM THESE FREE MANAGEMENT BOOKLETS 


TAMPA 

ST. PETERSBURG If you are interested in increasing productivity, improving work quality, 
CLEARWATER minimizing personnel turnover and absenteeism, reducing tension and 
SARASOTA improving morale—these free booklets will tell you how MUZAK work 
pce agai music can effect important payroll savings and increased profits for 
JACKSONVILLE your company. Both are loaded with facts, figures and results. Both are 
MIAMI yours without obligation simply by mailing the coupon. 

FT. MYERS pe - - - - - - — - - - - - - - - - - - - - - - - - - - - - -- - -- 
PANAMA CITY Tropical Music Service, Inc.—219 S. Packwood—Tampa, Fla. 
PENSACOLA Please send me without obligation your booklets, 


“An Answer To Worker Tension” and ‘“‘How Muzak Affects Profits.” 
We are especially interested in: 


] Reducing absenteeism and labor turnover [) Increasing productivity per worker 


Lessening friction among employees () Reducing errors and improving work quality 


f 


Name - ee 


Type of Business -- 


Company.- 


City- 





Also available: A new film, ‘‘The Muzak Benefit Story.” 


Muzak — Reg. U.S. Pat. Off Check here if you'd like us to arrange a private showing for you. 
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NEWS AND TRENDS 


. RENTAL BUSINESS SALES STEP UP 
The U-Haul Company of Florida, whose parent 


NEW INDUSTRIES AND EXPANSIONS 
TREND’s quarterly report reflects Florida’s grow- 





company operates nationally, expects to gross $1 
million this year. With the firm’s newly instituted 
one-way truck rental business and long-term leas- 


ing maturity as more and more established firms 
expand facilities. Notable also is the increase in 
out-of-state companies establishing manufactur- 





ing, U-Haul looks to more growth in the months ing divisions in Florida. 32 
ahead. 10 
TRAILER HOMESTEADING GROWS TALK AND PREDICTIONS 4 
A new concept in mobile home living is appealing INSIDE THE STATE 6 
to young and old alike. Trailer owners are buying 
lots in subdivisions developed specifically for them. FLORIDA CLOSE-UPS 18 
Many are transforming their wheeled abodes into 
permanent homes by adding Florida rooms and FINANCE 23 
cabanas. 11 
TRADE CALENDAR 28 
CANDIDATES REPLY TO HOT QUESTIONS YOU BE THE JUDGE 29 
TREND asks this year’s crop of democratic candi- 
dates for governor some significant questions con- PEOPLE AND CHANGES 30 
cerning their views on some hotly contested issues. 
Reapportionment, school segregation and tax TALLAHASSEE LETTER 34 
inequities are subjects of concern to many Florida 
voters. 14 
NEXT MONTH 
SENTINEL’S YOUNG GENERAL MANAGER ‘ ° 
William Conomos, in spite of his youth, resembles The Private Side 
a veteran of 25 years in newspaper management. : 
He puts his sound philosophy into practice for Of Education 
Central Florida’s biggest newspaper and makes Where will you send your child to school? 
it work. 19 The May issue of FLORIDA TREND will be 
of particular interest to parents planning 
to enroll their children in private prepara- 
tory schools. Because of a highly com- 
YOUNGSTERS TRY REAL BUSINESS petitive situation among applicants to our 
: : ‘ overcrowded colleges and _ universities, 
Pensacola’s teenagers are manufacturing, selling, choosing the right prep school may well 
and even issuing stocks in their own growing con- determine your child’s future college 
cerns. All this, of course, is under the supervision acceptance. TREND’s survey of selected 
of local businessmen who sponsor the Junior peep echoes bas produced Sectun! inter. 
we ee 90 sponso : ‘ mation that can assist you in planning your 
Achievement program. 21 youngster’s education. 
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Talk and Predictions 





Federal Surplus Would Release 


Money to Finance Expansion 


seREDUCTION IN GOVERN- 
MENT spending and a_ trimmed- 
down tax rate on business and indus- 
try would release a new surge of 
money to finance expansion in Flor- 
ida and elsewhere in the U.S., Na- 
tional Association of Manufacturers 
president, Rudolph F. Bannow, told 
the Greater Miami Manufacturers 
Association. 

“Today, your state is coming into 
its destiny,” Bannow said. “You've 
been gaining 600 new plants a year, 
pioneering in electronics and space 
science and winning a large volume 
of the insurance business.” 

Bannow, a Swedish immigrant who 
made good in the manufacturing 
business in Connecticut, continued, 
“Your economic growth rate probab- 
ly should be of more concern to us 
in the old New England section than 
the economic growth rate of the 
Soviet bloc.” 

He predicted that Florida’s growth 
will be speeded up if the $4.2 billion 
federal surplus that President Eisen- 
hower is hoping for actually comes 
about. “Either way,” said Bannow, 
“it releases money which becomes 
available for investment capital.” 


as TRADE-IN HOUSES are becom- 
ing more and more popular through- 
out the United States. In fact, de- 
clared C. Armel Nutter, the president 
of the National Association of Real 
Estate Boards, “The big sell for 1960 
will be the trade-in house.” 

Nutter told a meeting of Florida 
realty board officials at Orlando that 
the step-up in sales of trade-in houses 
will keep pace with the over-all 
building increase that he foresees in 
the state and the nation. “The past 
year was one of transition in the real 
estate business,” he said. “We had a 
chance to dust off our brains in prep- 
aration for the coming decade, the 
‘furious sixties’.” 


ss ALTHOUGH FOREST PROD- 
UCTS are making a “real contri- 
bution” to the state’s economy, there 
are still areas in Florida that aren't 
carrying their share of the burden. 
And W. S. Swingler, assistant chief 
of the United States Forest Service, 
who made this charge before 700 
woodsmen at Leesburg, added that 
given “half a chance’ these forest 
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in Florida 


areas will return to Floridians many 
times the money and effort expanded 
in their development. 

“According to the latest figures,” 
Swingler said, “forest products are 
paying off at about $400 million per 
year. This figure equals that contri- 
buted by the citrus industry and is 
second only to tourism. And about 
200,000 workers are now directly de- 
pendent upon the forests of Florida 
for a livelihood.” 

But in spite of these great financial 
returns, Swingler says there are still 
many areas of forest land that are 
not carrying their share. “With an 
expenditure of money—not too large 
—and of effort, and with some initia- 
tive, they, too, could add to the 
economy of local communities and 
the state,” he added. 


ss THE CRIME COMMISSION of 
Greater Miami has warned its mem- 
bers that “racketeers are infiltrating 
legitimate business” and that Miami 
business is still the target of cheats 
and frauds. 

Daniel P. Sullivan, operating di- 
rector, said the government units 
“must be careful” about applications 
for liquor licenses, hotel permits and 
other business licenses sought by 
racketeers and their associates. He 
also said the commission is investi- 
gating reports that gamblers from 
Cuba are trying to get a beachhead 
in Dade county. 


as PREDICTING that 83 per cent 
of Florida’s population may live in 
17 counties by 1970, the State Cham- 
ber of Commerce said in a report the 
“unusually rapid urbanization” of the 
state over the past 20 years has re- 
sulted in many problems. 

“Chief among the problems which 
increased urbanization has thrust up- 
on the public for solution is the 
expansion of the public plant and 
means to pay for it,” the Chamber 
reported. 

Increased urbanization creates a 
“need for modernization of govern- 
ment, emphasizing planning for the 
future,” it added. 

“Government, of necessity, moves 
slower than private enterprise. Thus, 
the basic government structure in 
Florida, geared to needs of less ur- 
banized population, is hard put to 


meet today’s infinitely greater de- 
mands,” the report concluded. 


se RIDDLE AIRLINES’ new boss, 
Robert M. Hewitt, says an efficient 
air cargo system is America is up to 
the federal government; he wants di- 
rect government subsidies. 

Hewitt told a Senate aviation sub- 
committee in Washington that loss- 
ridden Riddle begged a “temporary 
subsidy” from the Civil Aeronautics 
Administration when it racked up a 
deficit of more than $3,000,000 in 
fiscal 1958. “We sought, in effect, a 
badly needed drink of water,” said 
Hewitt. “In answer, we were told to 
go dig a well. We are still digging.” 

Riddle will make it now without 
subsidy, Hewitt predicted; he fore- 
cast a “break-even operation” for the 
first quarter of this year. 

“We maintain, however, that eligi- 
bility for subsidy is essential and we 
believe we are entitled to it.” 

Hewitt said Riddle has lost more 
than $7,000,000 in developing an air 
freight business--including $1,852,054 
in its last fiscal year. 


##A BUILDING BOOM is produc- 
ing $150 million yearly in Pinellas 
County but undeveloped land is rap- 
idly disappearing, an industrialist 
warned the area in urging more in- 
dustry to replace the huge building 
revenues, 

Addison F. Persons, manager of 
the Pinellas Peninsular Plant of Gen- 
eral Electric, told members of Great- 
er St. Petersburg Business and Pro- 
fessional Association they should not 
be satisfied with existing industry in 
the area because it is tied into de- 
fense and could be closed down with 
a shift in the international situation. 


se THE NINE-WAY CONTEST for 
a Florida-to-California air route, al- 
ready involving 15,000,000 words of 
testimony, probably won't be settled 
for another year; that’s the private 
prediction of airline officials. They 
wont be surprised, either, if the 
Civil Aeronautics Board awards the 
certificates to more than one carrier. 
Six of the nine airlines involved want 
the whole route to themselves — 
Eastern, National, Delta, American, 
TWA and Braniff. 
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... Talk and Predictions 





ss ORANGE COUNTY Agricultural 
Agent Henry Swanson foresees citrus 
acreage dropping from its present 
68,505 acres in Orange County to 
43,190 acres in 1975. 

In a report filed to the Secretary 
of Agriculture, Swanson said this 36 
per cent loss in citrus will become 
necessary to make room for the pre- 
dicted population increase from 237,- 
000 persons today to 850,775 by 1975. 

Swanson told Trend he estimates 
there'll be no change in the 9,000 
Orange County acres set to truck 
crops. But pasture and range land 
usage will drop from 185,686 to 141,- 
352 acres, and forest and woodlands 
will decrease from 213,494 to 148,157 
acres by 1975. That's a loss of 23 
per cent in pasture and range lands, 
and 30 per cent in forest and wood- 
lands. 

“This is the paradox of our times,” 
he said. “The more people an area 
gets, the more consumers of agricul- 
ture there are. But then there’s more 
people competing for our land and 
water.” 


se lS FLORIDA SELLING its nat- 
ural birthright? 

Not so, say Florida’s health, game, 
conservation and some other officials. 

The National Wildlife Federation 
in a recent booklet charged that 
Florida “eager for development, has 
sold state-owned lake bottoms for 
ridiculous sums to promote housing 
and attract industry . . . pollution 
laws are not adequate and enforce- 
ment is not good.” 


as JACQUELINE COCHRAN, the 
native Floridian who is a famed 
aviatrix, a director of Northeast Air- 
lines (which is controlled by her hus- 
band, Floyd B. Odlum, through Atlas 
Corp.), and owner of a cosmetics 
business grossing $3,000,000 a year, 
was home last month. 

Miss Cochran, first woman to crack 
the sound barrier (1953), visited in 
Delray Beach and predicted that “the 
years ahead hold aviation miracles.” 
She forecast that within 25 years 
aircraft will tow “box-cars” across 
the continent and that there will be 
special roadbeds providing air cush- 
ions for planes flying just a few feet 
above the ground. 


#s TEAMSTER BOSS James Hoffa 
said recently in Nashville that his 
union will be locked in a bitter or- 


ganization struggle in the South dur- 
ing the next five years. 

Predicting that the union will be 
doubled in five years, he said “real 
legal battles” are coming. Hoffa said 
the Teamsters Union will use region- 
al cooperation to achieve its goals, 
that is, “refuse to sign a contract in 
the North unless the one in the South 
is good enough.” 

The trend toward business consol- 
idation will be an aid, he asserted. 


He cited as an example the proba- 
bility that small truck lines will be 
bought out by big ones, and then 
they will be completely unionized. 

In Florida, Gov. LeRoy Collins has 
called for a stronger law to deal with 
licensing of labor union business 
agents. Under the present law the 
Governor, the Secretary of State and 
the State School Superintendent is- 
sue such licenses but have no means 
of investigation. 
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...this Plan 


puis you on the map with 
Low-cost branch office convenience 


Your company can enjoy branch office type repre- 
sentation, advertising and sales—without the costs 
and bother of maintaining out-of-town offices. 


We offer a plan which gives you alphabetical 
and classified listings in the telephone directories 
.. lets your customers call you 
direct by using a special phone number .. . costs 
only the price of the calls plus a small monthly 


For low-cost market expansion, let a telephone 
representative study your problems and arrange 
such a plan to fit your needs. Just call your Tele- 
phone Business Office. 


Seutnern2}) ett 


Crouing with the Fitine 
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Inside the State 





Atlantic Coast Line Spins Off 


Florida’s Largest Land Development Firm 


seA NEW LAND COMPANY, 
which will be Florida’s largest, with 
holdings of about 250,000 acres in 
South Florida, has been spun off by 
the Atlantic Coast Line Railroad. 
The Alico Land Development Com- 
pany has taken over the South 
Florida holdings of ACL’s wholly- 
owned subsidiary, the Atlantic Land 
and Improvement Company. Owner- 
ship is unchanged. On March 31, 
one share of Alico stock will be dis- 
tributed for each share of ACL stock 
held as of March 1. Speculation has 
it reason for the new company’s 
formation is to clear the way for 
merger of the ACL with the Sea- 
board Air Line Railroad. 

The Atlantic Land and Improve- 
ment Company will continue to 
develop real estate along the road’s 
right-of-way to aid transportation 
operations. But more than 50 years 
ago it acquired extensive holdings in 
South Florida, mostly in Hendry and 
Collier counties, which are better 
suited for other purposes. Alico will 
develop this land for agriculture, 
cattle and timber, and general uses. 

The Internal Revenue Service has 
ruled that the transaction is non- 
taxable under the so-called “spin- 
off” provision of the 1954 Revenue 
Code. 


ee WHEN U.S. LABOR Department 
wage-hour investigators found nearly 
400 employers in the Tampa field of- 
fice area owing workers $315,965 in 
back pay last year, they said most 
of it was due because of the em- 
ployers’ failure to pay proper over- 
time after 40 hours. 

Felix T. Haynes, supervisor of the 
Tampa field office, said that $71,319 
of the total was owed to 1,033 work- 
ers who had been paid less than $1 
an hour. Compliance with child la- 
bor requirements showed some im- 
provement, he said, with only 20 
children having been found em- 
ployed illegally in occupations other 
than agriculture. 


ee#A NEW DWELLING construc- 
tion technique, revolutionary in prin- 
ciple, is being tried out in Pinellas 
County. 

Called the Uni-Con Process by its 
inventor, Theron Federspiel, who 
claims his houses are completely 
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fireproof, moistureproof, termiteproof 
and have withstood wind tests of 150 
mph, the process enables special 
formula cement to be air-sprayed on 














The Largo inventor of a new sprayed-on con- 
crete process for home construction expects to 
franchise all over the U. S. 


a framework of steel rods and poly- 
styrene slabs, resulting in flint-hard 
walls and roofs. Over-all cost of a 
Uni-Con house is estimated to be 20 
per cent under CBS. 

Theron Federspiel and his brother 
Fred, both now of Largo, were in 
the building business in Fort Wayne, 
Indiana, for 12 years while Theron 
was perfecting the Uni-Con process. 
Deciding Florida was the best lo- 
cation to introduce the new method, 
they have built the first four Uni-Con 
houses in central Pinellas County 
near Indian Rocks Beach. 

“We're not rushing things,” says 
Fred Federspiel. “After these first 
are sold, of course, we'll put up 
others. But we anticipate the great- 
est development in Uni-Con houses 
will be by other builders we expect 
to franchise all over the U.S.” 


se FRANKLIN PRESS of Miami— 
one of the largest printing firms in 
the state—has been acquired as a 
wholly owned subsidiary of Harvard 
Industries, Inc. 

William P. Mooty, who took over 
Franklin in 1922, will continue with 
the firm as its chairman of the board. 


Harvard Industries is a holding com- 
pany with ownership-management 
largely in the hands of a Pittsburgh 
group. 

Franklin Press’ main plant in Mi- 
ami has 108,000 square feet of floor 
space. The firm also has auxiliary 
plants in Hialeah and Fort Lauder- 
dale. Sales are reportedly in the 
neighborhood of $1 million a year. 

Harvard Industries controls busi- 
ness enterprises in seven states. In 
Florida, in addition to its new sub- 
sidiary, it controls an engraving com- 
pany (Van Ness) and the Everglades 
Bank, both in Fort Lauderdale. Har- 
vard stock is listed on the American 
Stock Exchange. 


ae OUTDISTANCING the national 
liquor consumption increase, Floridi- 
ans consumed 9,230,000 gallons of 
distilled spirits in 1959 compared to 
8,234,000 in 1958, an increase of 12 
per cent. Nationally, the increase 
was 4.5 per cent last year—up to 225 
million gallons—making 1959 the sec- 
ond biggest booze-drinking year in 
American history. 

Along with the substantial increase 
in liquor flow, the pattern of drink- 
ing Florida changed sharply. 

Straight bourbon, close behind the 
blend as the state’s favorite, gained 
22 per cent. Bonded bourbon gained 
7.7 per cent while bonded rye saw 
an 80 per cent decline. 

Vodka consumption jumped more 
than 21 per cent and its chief com- 
petitor, gin, gained close to 9 per 
cent. The biggest percentage increase 
was imported gin’s 44 per cent leap. 

Rum rose 15 per cent, brandy near- 
ly 16. Scotch and Canadian imports 
each gained 15 per cent. 


eae INCREASED USE OF CHEM- 
ICALS in agriculture is threatening 
the Gulf of Mexico shrimp industry 
and is destroying crabs, Donald Mc- 
Kernan, director of the U.S. Bureau 
of Commercial Fisheries, told a 
House Appropriations Subcommit- 
tee. 

He said fire ant control chemicals 
and other intense poisons have drain- 
ed into estuaries and backwaters, 
killing within a short time both ver- 
tebrate and invertebrate forms in the 
water. 
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... Inside the State 





se AIR REDUCTION SALES 
COMPANY, New York, plans to con- 
struct the first commercial liquid air 
separation plant in Florida at Tampa. 

The multi-million-dollar installa- 
tion will have a production capacity 
of 25 tons of high purity liquid ox- 
ygen per day as well as liquid nitro- 
gen and liquid argon. Completion 
is scheduled for the summer of 1960. 

This facility, the newest in Airco’s 
growing network of liquid air separa- 
tion plants, will serve many indus- 
tries in Florida. Nitrogen has an 
important use as a preservative in the 
processing and packaging of citrus 
fruit products. Both nitrogen and 
argon are used extensively as pro- 
tective atmospheres in the production 
of electronic devices, while oxygen 
and argon are used in steel produc- 
tion, metal fabrication, shipbuilding, 
and aircraft and missile manufac- 
ture. 

Tampa was chosen as the site for 
this new plant because of its central 
location, facilitating the distribution 
of Airco’s industrial gases through- 
out the state. The personnel comple- 
ment of the plant will be about fifty. 


ssOPENING OF THE LARGEST 
fresh water marina in Florida has 
fulfilled a definite need for a*boating 
facility along the St. Lucie Canal, 
an integral link of the cross state 
waterway. 

The Indiantown Marina, situated 
20 miles west of Stuart and 11 miles 
east of Lake Okeechobee, is fully 
equipped with small boat ramp and 
lift, bait and tackle, ship, marine 
supplies and hardware, parking for 





cars and trailers, plus all types of 
marine fuels. Docks have running 
water, electrical outlets, and gear 
boxes and an engine and boat me- 
chanic is on call year round. 
Another feature of the marina is 
the space reserved for fresh water 
storage of yachts. The 172,000 
square foot boat basin has a mean 
depth of 14 feet and its berths can 
handle boats up to 100 feet in length. 
Future plans of the marina include 


the construction of a yacht club, 
restaurant and olympic size swim- 
ming pool and cabana club. 


ase ESTABLISHMENT OF an 80- 
acre industrial park in an area recent- 
ly annexed by the City of Quincy has 
been announced. The property in- 
volved was annexed after a special 
vote of residents; the aim was to 
take zoning into the area. 

Setting up of the park was accom- 
plished through cooperation of the 
Quincy Committee of 40, Gadsden 


Chamber of Commerce, Quincy De- 
velopment Corporation, and _ the 
American Sumatra Corporation. To 
be offered prospects are land, build- 
ings and financing. 

Robert Bruce, Chamber manager, 
said that this is the only such proj- 
ect currently in existence in North- 
west Florida and he expects it to 
attract a number of new payrolls to 
Gadsden County. Bruce said space 
in the park may be used also for ex- 
pansion of industry already in the 
Quincy area. 





Thousands of Tampa area residents lived 
better than ever . . . electrically in 1959. Av- 
erage use per residential customer in Tampa 
Electric Company's service area last year was 
4,840 kilowatt-hours, over two and one-half 
times our average in 1949, and well over 
the national average of 3,570 kilowatt-hours. 

In 1959, Tampa Electric added 8,522 
customers, of which 645 were Industrial and 
Commercial, with the remainder being Res- 
idential. This was an increase of approx- 
imately 3,000 customers, or, 54 percent more 
than were added in 1958. 

A total of $22,700,000-almost two million 
dollars a month—wes spent in expanding 


and improving the electrical facilities that 
served our customers last year. This was the 
third consecutive year that over $20,000,000 
has been spent by Tampa Electric for this 
purpose. 

Also, in 1959, Tampo Electric added 81 
new employees, bringing our total to 1,389 
at year's end, in order to give our customers 
the best possible service. 

To meet the growing demands of its 
customers, Tampa Electric Company will con- 
tinue to grow and keep ahead of all the 
electrical needs of homes, businesses and 
industries in its service area by increasing 


power capabilities and expandi facilities. 





TAMPA ELECTRIC 


COMPANY 


SINCE 189° 
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as FOOD FAIR PROPERTIES, Inc. 
announce development of Philips 
Highway Plaza, to be the largest 
shopping center in Florida upon its 
completion in October, 1960 in Jack- 
sonville. 

Located on a 4l-acre tract, the 
plaza will contain 50 stores and pro- 
vide parking facilities for 5,000 autos. 
Major tenants include a Montgomery 
Ward & Co. department store, a 
two-story building with 100,769 
square feet of floor area and 34,311 
square feet of outdoor sales space, 
and a 28,000 square foot Food Fair 
supermarket. 


es MORE JOBS at higher pay are 
waiting for engineering students who 
are being graduated from the Uni- 
versity of Florida. 

Average salary of positions accept- 
ed is $546 a month, $24 more than 
the average in June. Dean E. W. 
Kopp, assistant dean of the College 
of Engineering, expressed belief the 
salary offers are only a fraction of 
what they will be in three or four 
years. 


ss TAMPA ELECTRIC COMPANY 
has been cited as being one of the 
best managed businesses of any type 
in the United States and Canada. The 
award, placing Tampa _ Electric’s 
management on the “1959 List of 
Excellent Managements,” was made 
recently by the American Institute 
of Management. There are only 517 
American and Canadian companies 
so cited for this year. 

Tampa Electric Company was the 
only utility firm in Florida receiving 
the award. Tampa Electric has re- 
ceived the AIM citation every year 
since 1951. The awards are made on 
the basis of a systematic, 10-category 
comparative study of the best man- 
agements in the United States and 
Canada. 


aa A RECENT SURVEY shows as- 
sessments in Hillsborough County 
dump the freight of local government 
on a minority of homeowners and on 
businesses. The basis for taxation is 
far too narrow to finance expanding 
community needs. The study, spear- 
headed by the local Chamber of 
Commerce and others, may be the 
start of pressure for a comprehensive 
re-evaluation of the county. 


ese THE ST. JOSEPH LAND and 
Development Company, Port St. Joe, 
reports considerable success in sell- 
ing vacant lots in Port St. Joe with 
contracts which retain title until ac- 


tual construction is initiated. Officials 
report this system offers control of 
standards in building and keeps spec- 
ulators from buying lots to hold for 
resale. Lots range in price from $800 


to $2500. 


ea AN $82%2-MILLION Army con- 
tract has gone to the Orlando Divi- 
sion of Martin Company for continu- 
ed research and development of the 
Pershing ballistic weapon system. 
Previous contracts total $36 million 
for the program, which includes pro- 





Pershing, a two-stage, selective range, surface- 
to-surface ballistic missile system is being re- 
searched and developed by The Martin Com- 
pany, Orlando, whose 1960 contracts for the 
program now exceed $118 million. 


duction of missiles, ground support 
equipment, training, flight and en- 
vironmental testing, engineering ser- 
vices, research and development. 


as KERN REALTY COMPANY, Inc., 
of New York has been named nation- 
al sales representative for Margate, 
a $175 million planned community 
located midway _ eel Miami and 
Palm Beach. 

United Improvement and Invest- 
ing Corporation and Ibec Housing 
Corporation, which are joining to de- 
velop the community, said Kern will 
undertake “a nationwide program to 
accelerate acquisition of homes in 
Margate.” 

When completed, Margate is ex- 
pected to contain 10,000 homes oc- 
cupied by 35,000 persons. 
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... Inside the State 





ssA NEW MORNING newspaper 
for the Broward-Palm Beach County 
area will begin publication in late 
March or early April. 

The new paper, to be published 
five days a week, will be called the 
Sun Coast Sentinel. It will be pub- 
lished by the Gore Publishing Com- 
pany of Fort Lauderdale, which also 
publishes the Fort Lauderdale News, 
with a circulation of 70,000. 

President T. T. Gore of the Gore 
Publishing Company says the new 
paper will be editorially independent 
of the News. 


as GROUND HAS BEEN BROKEN 
in Miami for a $750,000 multi-color 
anodizing plant to employ the handi- 
capped. Anodyne Inc. has an occu- 
pancy date of June, according to 
board chairman and president Eu- 
gene T. Turney. An expansion pro- 
gram is already scheduled to begin 
in January, 1961. 

The 28,000 square foot plant, 
dubbed “Operation Palm Tree” be- 
cause of its location, will manufac- 
ture anodized etched foil name plates 
currently used by 500 U.S. manu- 
facturers, also a complete line of 
cloth markers and safety pins. An- 
nual value of Anodyne products is 
expected to reach 1.4 million dollars. 
A recent agreement with General 
Electric will assure distribution of 
products in the U.S. and abroad, 
using air transportation. 

Although handicapped people are 
to be employed by Anodyne, it will 
be a strictly profit-making operation. 
“Each employee understands the 
company is not a shelter and that he 
must produce a day’s work for a day’s 
pay,’ Turney pointed out. 

“After a maximum of six months’ 
training, the handicapped employee 
is capable of greater productivity, is 
more reliable and loyal than the av- 
erage employee in good health. Our 
records prove this. We feel that in- 
dustry is missing a good bet by not 
recognizing the outstanding capabil- 
ities of handicapped people.” 


ssA BOON FOR SMALL-CAR 
dealers is a recent decision by the 
City of Fort Lauderdale to limit fu- 
ture purchases of municipal cars — 
with the exception of emergency 
units for fire and police departments 
— to the miniatures. Donald P. Wol- 
fer, city manager, says the change 
will result in savings of several thou- 
sand dollars a year. Last year, the 


city bought half a dozen foreign cars 
and recently added several of the 
American “compact” models on a 
trial basis. This year, according to 
Robert K. Lowry, city purchasing 
agent, the city probably will buy 
about 40 units. 


sa ICE SKATING came to Florida 
in February. 

Gandy Ice Skating Rink, Inc., a 
Florida Corporation, has erected a 
$100,000 building in St. Petersburg 
which is open to the public. Located 
on Gandy Boulevard just west of the 
Derby Lane Dog Track, the rink is 
managed by Mrs. Georgia B. Crabbe. 


ss NORTH PORT CHARLOTTE, 
which became a municipality in June 
with 20 residents, now has an incor- 
porated area of 20,160 acres, one of 
the largest cities in area in the state. 
Residents now number 180. 

Plats for 5,300 lots are filed with 
platting 8,300 additional lots schedul- 
ed by the developers, General De- 
velopment Company, which is head- 
ed by the Mackle Brothers. 


as THE PROMISING POTENTIAL 
of two native Florida materials — as- 
phalt and oyster shells —has been 
underscored by recent release of Uni- 
versity of Florida research findings. 

Asphalt, a by-product of the Sunni- 
land oil field in Collier County, and 
oyster shells from coastal regions 
have been found to be a durable 
combination in roofing and road- 
paving materials. 

The research was conducted over 
a period of ten and one-half years 
by two chemical engineering pro- 
fessors, H. E. Schweyer and Mack 
Tyner, in the University’s Engineer- 
ing and Industrial Experiment Sta- 
tion. The research showed that as- 
phalt from the Sunniland field mixed 
with ground oyster shells produces 
a material of good durability. 

Three different asphalts were used 
and showed varying degrees of good 
properties. The Florida asphalt was 
rated in between the others when 
tested without fillers. With a filler of 
oyster shells, however, it was shown 
to be “as good or better than two 
other asphalts.” 

The oyster shells are said to pro- 
vide a long life for the asphalt. The 
effect is thought to be due partially 
to formation of tough coating on the 
outer surface of the material, which 
resists erosion and weathering. 
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Logan Frank has guided his company from a 
dribble of business in 1955 to an anticipated $1 


million gross this year. 






as day last month, 29-year-old 
boyish Logan Frank, president of 
U-Haul of Florida, Inc., with head- 
quarters in Tampa, visited the office 
of an attorney to discuss some press- 
ing company business. For quite a 
long time the attorney engaged in 
small talk, seemed reluctant to get 
into the business at hand. Finally, 
he came to the point. “These matters 
are of a rather confidential nature,” 
he said. “I think I'd better talk with 
your president.” President Frank 
grinned; he'd had similar experiences 
before. “That’s me,” he said. After 
the several minutes it took for the 
idea to sink in, the amazed attorney 
apologized and they got down to 
business. 
Subsidiary of Arcoa, Inc. 

The U-Haul Company of Florida, 
Inc., is a subsidiary of Arcoa, Inc., 
of Portland, Oregon, parent com- 
pany of all U-Haul operations in the 
U.S. There are 200 dealers in Flor- 
ida (most of them service stations), 
plus 3,500 rental trailers and 25 full- 
time employees, including six field 
representatives to service dealers. 
The Florida company, organized in 
1955, expects to gross $1 million this 
year, and much of the credit for this 
growth is due to the company’s 
youthful president. 

Formerly a district sales manager 
for Wynn’s Friction Oil Products, in 
Washington, D. C., Frank was hired 
in Miami in August, 1955, as a truck 
driver by Arcoa president, L. S. 
Schoen, when the latter was organiz- 
ing operations in Florida. 
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Rental Business Sales 


STEP UP 


Much of U-Haul’s Growth Is Due 
to Its Youthful President 


Frank’s first job was to haul trail- 
ers from one location to another 
using a 50-foot rig. There were only 
three employees in the state in those 
days, and after five months of driving 
a truck, Frank was made assistant 
manager in Miami. After another 
five months in this position it was a 
natural step for him to take over as 
state manager. Then, when all 
U-Haul operations in Florida were 
placed in a separate corporation, 
Frank became president, his wife 
secretary, and President Schoen of 
Arcoa became vice president. 

“I confess I like the title, ‘presi- 
dent’,” says Frank, “but really I’m 
more a state manager. Though there 
are 27 separate U-Haul companies 
from Alaska to Florida, they all op- 
erate as branches of one company. 
For example, nationally we have 
5,000 dealers, and trucks or trailers 
rented from any one of these dealers 
can be turned in to any other. All 
our equipment—trailers and truck 
bodies—are made in our own fac- 
tories. We have seven of these fac- 
tories in various parts of the country, 
though none in Florida yet, and re- 
pair shops in both Tampa and Mi- 
ami.” 

Least Expensive 


At present, most U-Haul customers 
are individuals who rent trailers to 
haul their personal belongings. A 
full 25 per cent of the company’s 
customers are military personnel be- 
ing transferred from one station to 
another. “They find it’s the least 
expensive way to move their personal 


and household goods,” explains 
Frank. “On local rentals, we charge 
by the day, but one-way rentals are 
charged by the distance. Rental for 
a 4 by 7 enclosed van to New York 
City, for example, is $33.75. This 
fee includes all hazards insurance on 
the cargo up to $1,000, and free tire 
and road service on the trailer. To 
obtain the free road service, all the 
customer has to do is call the nearest 
U-Haul dealer or Goodyear store. 
The rental fee also covers any 
damage to the trailer itself.” 


One-Way Trucking 


Only a few months ago U-Haul 
expanded into the truck rental field. 
Present idea is to go after the one- 
way trucking business because it is 
felt the company’s 5,000 established 
dealers give it an advantage in this 
area. In fact, concentration on one- 
way business is so pronounced that 
already some local business has been 
referred to other truck rental outfits. 

Another new departure from estab- 
lished practice of the company is the 
long-term leasing of both trailers and 
trucks. “We need more good sales- 
men to build this business,” observes 
Frank, who believes it will grow to 
become a major part of the over-all 
business. 

“We are a close-knit, happy or- 
ganization, says Frank. “Few 
orders are issued; everyone knows 
and does his job willingly. Nobody, 
from President Schoen on down, is 
too proud to get a little grease on 
his clothes from working in the shop.” 

End 
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eteran Florida homebuilders and developers say that 
the risks in their business are growing and profits shrink- 
ing. In some areas, there’s been near disastrous over- 
building and new houses are going begging for pur- 
chasers. Mortgage money is tight and there’s no promise 
of relief in sight. As the best land for new subdivisions 
is used up, what is left requires costly engineering and 
development work, and it is priced sky high. 

Rising costs and a more competitive market mean 
that smaller developers find it hard to compete with 
the big operators who enjoy the advantages of mass 
production efficiency and quantity discounts on material 
—which may mean a saving of 10 per cent on total costs. 

But the picture is not all black. The little fellow’s 
flexibility and versatility are respectable advantages. 
He may not be able to batter the wall down, but he 
can surely walk around it. The mobile home subdivi- 
sion, which caters to retirees, is one of the emerging 
profit opportunities for small developers in Florida 
today. 

Florida’s older population is going big for mobile 
home living (trailers are now called mobile homes). 

According to Cliff Wilmath of Coral Gables, pub- 
lisher of Trailer News, at last count there were about 
25 mobile home subdivisions in Florida. This compares 
with about 1,200 rental trailer parks. But the number 
of subdivisions is increasing rapidly. Some of these are 
quite small, containing only a couple dozen lots on 
two or three acres of land. Largest of all is Park City, 
in Fort Lauderdale, which plans eventually to sell 6,000 
lots. 

Land developed and subdivided into mobile home 
lots ordinarily will bring a greater return than land sub- 
divided for conventional homes. A density of 10 or 
more mobile home lots per acre is not at all unusual, 
and prices per lot are comparable with prices received 
for much larger conventional lots. 

Another advantage is the fact that sales promotion 
is relatively easy and inexpensive. Advertising is gen- 
erally limited to specialized newspapers and magazines 
aimed at the trailerite market. 


Success Formula 


The secret of success in the mobile home subdivision 
business is to understand the kind of living retired pur- 
chasers want and to provide it for them. 

The older people become, the more they fear lone- 
liness. Retirement brings the threat of boredom. To 
be successful in attracting the retiree market, subdi- 
visions must be planned to combat both loneliness and 
boredom. 

By and large, retirees are attracted to those devel- 
opments in which residents live close to and intimately 
with their neighbors, in which there is a continuum of 
planned activities fueled and piloted by salaried rec- 
reation directors. More like communes than communi- 
ties, these developments boast planned social programs 
designed after the tradition of summer camps, resort 
hotels and vacation cruises, and they encourage infor- 
mality. 

That’s where mobile home subdivisions have the 
advantage. You can’t fight boredom with privacy, or 
loneliness with spacious yards and patios. Though some 
conventional subdivisions have gone after the retiree 
market (they usually advertise themselves as country 
club communities, use the country club as headquarters 
for planned recreation programs) their success has been 
only partial. What success they've had (and sometimes 
it has been a highly profitable success) has not been 





DEVELOPMENT: 


HOMESTEADING 

















There’s a strong trend toward making mobile homes 
permanent by adding cabanas and Florida rooms. 


Mobile Homeowners Buy Lots 
in Elaborate Subdivisions 
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Trailerites Create Unique Tax Situation... 


primarily with the retiree market. Expecting oldsters, 
they've attracted young people. 

Even the economics of mobile home living suits 
retirees better. Total cost is less, and there’s a shorter 
pay-out. A $4,500 trailer is comparable in the sliding 
scale of prices to a $15,000 house. Somebody has 
figured that average monthly expenses for such a trailer 
and lot (including payment on principal and interest, 
depreciation, maintenance, furniture, taxes and utilities) 
comes to $148.36 over a five-year pay-out. Similar ex- 
penses on the $15,000 house average $209.42 a month 
over a 20-year period. 

There’s a strong trend toward making mobile homes 
permanent homes by adding cabanas and Florida rooms. 
Sometimes it takes an expert to spot the original trailer 
among the non-mobile additions. Most retirees add on 
to their mobile homes as they feel the need for more 
space, and as they can afford it. 


Trailer Estates 


Florida's pioneer mobile home subdivision, the first 
one which sold lots in preference to renting “trailer 
spaces,” was Trailer Estates, situated midway between 
Bradenton and Sarasota on the Gulf of Mexico. It 
opened in March, 1955, the brainchild of Sydney Adler, 
a New Jersey attorney who first became intrigued with 
Florida’s real estate potential while a student at the 
University of Miami Law School. 

Trailer Estates covers 160 acres and contains 1,800 
lots. Some of the original lots measured only 40 by 60 
feet, 2,400 square feet in all, and sold for $898. In more 
recently opened sections, lots have averaged about 2,760 
square feet, while the newer waterfront lots run to about 
3,350 square feet and sell from $3,500 up. Virtually all 
lots have now been sold. By achieving a density of 
more than 11 lots to the acre, Trailer Estates has pro- 
duced substantial profits. 

Trailer Estates has another source of income. It 
levies on all residents a $10 monthly maintenance charge 
which covers the services usually provided by a munici- 
pality, including trash and garbage collection, water 
and sewage disposal, plus recreational activities and 
upkeep of lots when residents are away. Trailerites 
themselves have organized a Citizens’ Council, which 
maintains a volunteer fire department and civil defense 
police department. 

Ninety-three per cent of Trailer Estates’ residents are 
retired. Two salaried supervisors keep the new recrea- 
tion building (which can seat 1,700 people) humming 
with activity. There are pot-luck dinners, square dances, 
card parties, stage plays, movies, hymn sings, hobby 
shows, and shuffleboard tournaments. For residents 
with special interests there are organizations such as a 
home demonstration club, a registered nurses’ club, a 
grandmothers’ club, and a host of others. 


Ill Feeling 


In the past, a great deal of ill feeling has been gen- 
erated against trailerites in Florida, because it’s been 
felt that they contributed little or nothing by way of 
taxes, but nevertheless required public services which 
had to be paid for by the other citizens. Many Floridi- 
ans have harbored the opinion that Florida would be 
better off without its “tin can tourists.” 

These complaints have had some justice on their 
side. Under Florida law, the only tax a mobile home 
has to pay is a $10 license tag fee, which goes to the 
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state, not to the counties and municipalities which pro- 
vide the public services. A long list of legislative acts, 
official opinions and court decisions forbid counties or 
municipalities to tax trailers. 

On the other hand, if trailers are set up as perma- 
nent homes on owned land, as increasing numbers of 
them are, the tax situation becomes even more acute, 
Now they can claim homestead exemption. In many 
cases their total valuation does not exceed the exemp- 
tion, which means that the land on which they sit now 
becomes tax exempt, and they don't even have to pay 
the $10 license tag fee to the state. 

Mobile home subdivision people argue that this is 
not a true picture. Last year the Trailer Estates’ man- 
agement sponsored a study by Gilbert Waters Associ- 
ates of Sarasota, on “The Effect of Mobile Home Resi- 
dents and Developments on Manatee County, Florida.” 
The study revealed that “.. . there are 337 acres in 
five mobile developments with a total of 1,637 trailers. 
Tax yield is $44,301 . . . the tax yield per acre is $137.00.” 
Residential subdivisions, for purposes of comparison, 
are cited as yielding $143.95 per acre. 

Presumably, many mobile homes in Manatee Coun- 
ty, together with their cabanas, Florida rooms, and car- 
ports, exceed in value the homestead exemption. 

Other critics claim that some promoters of small 
mobile home subdivisions have sold lots on plans and 
promises, and then moved out, leaving purchasers with 
tiny plots of expensive but useless undeveloped land. 
Other developers have been accused of selling to un- 
desirable persons, whom their neighbors can't force 
to leave. These reports usually come from rental trailer 
park operators who quickly point out that they are able 
easily to remove undesirables from their own parks. 


The Market 

Is the mobile home market solid and growing? 

According to Steven P. J. Wood, president of the 
Warner Electric Brake and Clutch Company, a Beloit, 
Wisconsin, maker of braking systems for mobile homes, 
in 1959 the industry accounted for about 12 per cent of 
all new housing starts in the U.S., and expects to ac- 
count for about 14 per cent in 1960. Production totalled 
147,000 units in 1959, with a retail sales value of $621 
million. 

A fact sheet issued by Mobile Home Owner Maga- 
zine, published in Sarasota, reports that there are 3,480,- 
000 mobile home dwellers in the U. S., of which 55 per 
cent are professional people and skilled workers, 20 
per cent are members of the armed forces, 10 per cent 
are retired or aged, 3 per cent are students, and 4 per 
cent are vacationers. The remaining 8 per cent of mo- 
bile homes are used for other purposes, such as field 
offices, libraries, laboratories, show rooms, etc. 

In Florida, there are an estimated 117,600 trailer 
households, with a total of 270,394 individuals, accord- 
ing to Mrs. Lillian Wirthlin of the Florida Mobile Home 
Association, with headquarters in Tampa. The num- 
ber of mobile homes in Florida is increasing at the rate 
of about 8 per cent per year. 

The Sara-Mana Mobile Home Association (including 
Sarasota and Manatee counties, both densely populated 
with mobile homes) reports that the average income 
of the area’s trailerite is $371 per month, about $80 per 
month above the national average. Total assets of the 
average mobile home resident exceed $71,000. Lending 
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agencies have found trailerites to be excellent credit 
risks. 


Bar-J Estates 


Typical of the larger mobile home subdivision tak- 
ing form in Florida is Tampa’s Bar-J Estates, a 200-acre 
subdivision with a projected 1,500 lots. It is being de- 
veloped by Jay Hoffman and Alex Bokar, who, oddly 
enough, got the idea on a trip to California, where 
mobile home subdivisions are springing up as they are 
in Florida. 

Bar-J Estates is situated just west of the Tampa 
city limits in an area where half a dozen or more con- 
ventional subdivisions are going in. Begun in Decem- 
ber, 1958, Bar-J had sold out its first section of 160 
lots by January, 1960, and started developing a second 
section of 312 lots early in February. The smallest lots 
are 41 by 88 feet and sell for $1,495. Average size is 
20 per cent larger than this, and average price is $1,800. 
Bar-J finances its own sales with one-third down and 
the balance at 6 per cent. About a quarter of its sales 
have been for cash. 

Reason for the larger size of Bar-J’s lots was given 
by Mr. Bokar: “We don’t permit any mobile homes to 
move in which are over 3 years old or smaller than 10 
feet wide and 37 feet long. Most are larger than this 
minimum. The trend is for them to get larger every 
year. When you add a Florida room, cabana and car- 
port on to a large, modern mobile home, as most of 
our purchasers do, you've got to have plenty of room.” 

Bar-J has not built its own water and sewage plant, 
as Trailer Estates and other large mobile home sub- 
divisions have done. Though it was too far out to be 
served by Tampa’s municipal facilities, there was a 
private water and sewage plant close by which had 
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been built for one of the neighboring conventional de- 
velopments. Bar-J hooked on to this. 

Bar-] makes no service or “maintenance” charge on 
its residents. Fees are paid by residents directly to the 
utility companies. The streets are all dedicated to Hills- 
borough County, which maintains them. 

“We are developers,” says Mr. Bokar. “We're not 
concerned about any extra profit we might make in 
service charges.” 

As conscientious developers, Bokar and Hoffman 
wanted the county to accept improvements which they 
dedicated to it. They knew that generally throughout 
Florida officials do not favor trailer developments. 
This attitude is changing somewhat, however, as officials 
recognize that older trailer residents don’t require so 
many public services, and that their imported incomes 
nourish the economy of the area in which they reside. 
The developers worked closely with county engineers 
from the beginning, and all improvements surpass coun- 
ty minimum standards. They experienced no difficulty 
with the Hillsborough County Zoning Board, and Bar-] 
residents ure eligible for all county services. 

Bar-] is one of several subdivisions in Florida which 
builds mobile home units on speculation, offers pros- 
pective purchasers complete packages which include 
a trailer, plus built-on cabanas, Florida rooms, carports, 
while at least one has a swimming pool. 

River Village subdivision in Tarpon Springs encour- 
ages speculative builders to buy sites, create expanded 
mobile homes (sometimes including swimming pools) 
and offer them for sale. 

Just recently, Sydney Adler of Trailer Estates has 
announced the organization of Mobilife Development 
Corporation, a publicly financed company which will 
build mobile home subdivisions patterned after Trailer 
Estates in Tucson, Arizona, and in Michigan. End 
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Interview Reveals Agreement on Many 
of the Issues Facing the Next Governor 
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This years gubernatorial hopefuls answer questions to 
some of the more vital issues confronting them before 
the 1960 Democratic primaries in Florida next month. 
The candidates who replied to TREND’s inquiring 
reporter are those who qualified before this issue's 
editorial deadline. 


1. If you favor reapportionment of Florida’s 
Legislative seats, how do you propose to get 
favorable action from the Legislature which 
has failed to offer a publicly satisfactory plan 
to date? 


BELSER “I have submitted as a plank in my platform 
a concrete solution to the reapportionment problem. 
Space herein does not allow me the opportunity to 
go thoroughly into same. I respectfully ask each voter 
of Florida to familiarize himself with same before the 
first primary in May, 1960.” 


BRYANT “When I am governor I shall secure favor- 
able action from the Legislature on the proposition 
of reapportionment. This will be accomplished in the 
same fashion that I secured favorable action in the 
House of Representatives in 1955 on reapportionment 
plans then submitted. These were deemed by the 
Governor and the newspapers of Florida as being fair 
reapportionment. This involves leadership based on 
good personal relations with the Legislature, under- 
standing the aspirations of each area of Florida, and 
determination to secure action.” 


BURNS “Reapportionment is a major problem that 
has been laid over at the door-step of the next 
governor and legislature. It is one that will have to 
be faced realistically, in the light of the State Con- 
stitution which provides for reapportionment every 
ten years. I feel it cannot be approached successfully 
until an atmosphere of co-operation between governor 
and legislature has first been achieved on many other 
pressing problems which will face them.” 


CARLTON “I favor reapportionment, by means of 
upward revision of the number of legislators in both 
houses, and new seats for the more populous areas of 
Florida. This will be accomplished by creating a spirit 
of understanding and teamwork through personal 
effort—conferences with the men who will preside 
over the Legislature in 1961, and then through ex- 
panded personal contact with the 1961 legislators. 
These men would be asked to support a plan calling 
for at least 105 House members and not more than 
44 Senators.” 


DAVID “Strong executive leadership along with an 
aroused citizenry will result in fair reapportionment. 
I will keep the Legislature in continuous session, 
exercising that leadership, until it reapportions fairly 
as demanded by our Constitution. I shall enlist the 
support of the people, and, together with public 
opinion, we will win this fight. I will use every legal 
means at my disposal to enact a satisfactory reappor- 
tionment plan.” 


DICKINSON “The key to fair reapportionment lies in 
negotiation and persuasion, not in threats of using the 
‘big stick.’ First we must assure the small counties 
that equal division of race track funds will continue. 
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This is imperative for their support. Then I propose 
strong leadership to secure more representation for 
populous and fast-growing areas. Our goal should be 
balance, not predominance of either side in the 
Legislature.” ‘ 


McCARTY “My stand on reapportionment is well 
known. Florida does not have fair legislative appor- 
tionment now. I sincerely believe that the situation 
can be materially improved within the framework, 
and the mandate, of the present constitution. Un- 
hampered by any participation in past disagreements 
and controversies, I will be in a position to take fresh 
approach to problems. I am confident I can work 
with the Legislature on basis of looking towards the 
future and work out an acceptable solution.” 


2. Do you believe Florida should rely on its 
pupil-assignment law or enact new legislation 


in this field? 


BELSER “Florida, for the time being, should exhaust 
all administrative remedies and appellate procedure 
provided for in the Pupil Assignment Act. The racial 
problem is one that will be with us for many years 
to come. We must be vigilant at all times to prevent 
race mixing in the public school system of Florida.” 


BRYANT “Florida should rely on the Pupil Assign- 
ment Law so long as it is effective to achieve sub- 
stantially its purpose of limiting integration. But we 
should not foreclose our minds against the possibility, 
either from the experience of other states or our own 
ingenuity, of arriving at new and better solutions.” 


BURNS “I believe in separate but equal facilities for 
white and negro citizens. We should first try to handle 
any race problems with a friendly, understanding plan 
that does not adhere to the extreme policies of radicals 
on either side.” 


CARLTON “I believe the pupil-assignment law is the 
best means of keeping our public schools open. I am 
concerned that any further legislative efforts might 
endanger it.” 


DAVID “Florida’s pupil assignment law has well 
served the purpose for which it was enacted. Florida's 
present racial climate is the finest in the South. We 
cannot tolerate racial bigots and those who attempt to 
divide our people by preaching hatred or those who 
would pit one race and one creed against another.” 


DICKINSON “The tools we have under the pupil 
assignment law thus far are the only tools approved 
as constitutional by the federal courts. For the time 
being at least, they appear to be sufficient. Radical 
Legislation plays into the hands of the NAACP.” 


McCARTY “The pupil-assignment law is good as it 
presently stands. However, we should study this 
situation with the idea of strengthening legislation 


in this field.” 


3. Would you close the schools as a last resort 
to block token integration? 


BELSER “I could not, nor could anyone else elected 
Governor of the State of Florida, close the public 
school system down to block integration. Our public 
school system is guaranteed by constitutional pro- 
vision and, as most people know, a majority vote of 
the people would be necessary to amend the State 
Constitution in order to close the public school system 
of Florida down. So few people in Florida seem to 
realize this.” 


BRYANT “I would not close the schools to block 
integration.” 


BURNS “I am not in favor of closing our schools.” 
CARLTON “No.” 
DAVID “No, I would not. The vast majority of the 


people are determined that our educational system 
shall be maintained at all costs. While I strongly favor 
maintenance of segregation and our southern tradi- 
tions, I would never advocate closing our public 
schools to prevent integration. Our schools are the 
very foundation of our future. Our educational system 
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lf Repealed, Inventory Tax Revenue Must Be Replaced... 


must be strengthened. We cannot afford to entertain 
suggestions that the schools be closed.” 


DICKINSON “No. Closing the public school system 
is not the answer to integration. A school may be 
temporarily closed to prevent a race-riot just as it 
would be closed for a hurricane or other emergency. 
However, mass school closing is not the answer to the 
social problem of integration. The pupil assignment 
statutes and expanded use of educational television 
under the segregated system appear to be our best 
tools.” 


McCARTY “As governor, I will do everything within 
my power to maintain segregation in our public 
schools. However, I do not believe that closing our 
entire public school system is the solution to this 
problem. Through the pupil-assignment law, and 
strengthened legislation in this field the best approach 
to this situation is on a county-by-county basis.” 


4. Will you seek a reduction or elimination of 
Florida’s tax on inventories? 


BELSER “I would not seek a reduction or elimination 
of the tax on inventories until the Legislature passes 
legislation which would replace the same amount of 
money in the state treasury as the state would lose 
in the event of reduction or elimination of this tax.” 


BRYANT “The tax on inventories can be modified 
only by establishing a new classification of personal 
property, consistent with principles of equity and 
ability to pay.” 


BURNS “There is no inventory tax, per se, but is in- 
cluded in the personal property tax. It is grossly 
unfair and should be repealed. Repeal is impractical 
until the entire tax structure is changed, because the 
schools rely on money from this tax source.” 


CARLTON “Your question doesn’t give the specifics of 
the proposal on which you wish me to comment. 
However, in the general field of taxation, I can say 
that it would be my policy to apply to any tax proposal 
the following test: Does it create a tax climate that 
will encourage economic growth and expansion?” 


DAVID “I will not commit myself to the repeal of any 
tax until at the same time I propose a means by which 
that revenue can be replaced. The inventory tax is 
grossly unfair and should be repealed. It is extremely 
difficult to enforce which means that some merchants 
are discriminated against to the benefit of others. It 
is double taxation.” 


DICKINSON “Yes. I have co-introduced legislation 
in each session to remove the discriminatory and un- 
fair inventory tax. It is unwise to cut off the hand 
that feeds you. Income through moving merchandise 
represents Florida’s greatest source of tax yield. This 
yield would be greater if the inventory tax is 
corrected.” 


McCARTY “The so-called Florida inventory tax is 
actually a tangible personal property tax levied, and 
retained, by the counties. The tax is at the regular 
millage rate of the individual counties on non-exempt 
property. It is, in my opinion, an inequitable tax and 
steps should be taken to eliminate these inequities.” 


5. Will you seek a reduction or elimination of 
Florida’s intangible tax on stocks, bonds, and 
other securities, which was increased by the 
1957 Legislature? 


BELSER “If my memory serves me correctly, I was 
the only member of the Florida Senate to vote against 
the increase in Florida’s intangible tax. Even though 
this be true, I would not seek a reduction or elimi- 
nation of the intangible tax until the Legislature passes 
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... All But One Seek Intangible Tax Reduction or Repeal 


legislation which would replace the same amount of 
money in the state treasury.” 


BRYANT “I will secure the reduction of Florida’s in- 
tangible tax on stocks, bonds and other securities to 
their level prior to 1957.” 


BURNS “I would eliminate the intangible tax law 
which makes a gestapo out of the county tax assessor 
and requires him to pry into an individual’s income 
tax report. I am against any tax which penalizes a 
single industry or group or is otherwise inequitable as 
is the intangible tax on stocks, bonds and securities.” 


CARLTON “In answering this question, may I point 
out that I was the co-sponsor of a bill to effect such 
reduction in the 1959 Legislature. That the bill did 
not pass does not alter my stand on this question.” 


DAVID “No, I will not. A man who owns $1 million 
worth of real estate in Broward County pays a tax of 
$32,070 per year. I can’t be too sympathetic with a 
man who owns $1 million in blue chip stocks and 
complains that he is required to pay $2,000 in taxes 
on his investment.” 


DICKINSON “I am the leader for the repeal of the 
doubled intangible tax. It is unwise, unfair and 
definitely an anti-industry and anti-business tax. It 
should and must be repealed. We are losing millions 
of dollars in revenue annually because this tax is 
discouraging new industry and people from moving 
to Florida.” 


McCARTY “The present Florida intangible tax on 
stocks, bonds and other securities should be reduced 
to the old rate. In my opinion, the doubling of this 
intangible tax—from one to two mills per dollar—is 
keeping much desirable capital out of Florida.” 


6. If you believe taxes are levied inequitably 
in Florida how and where would you recom- 
mend changes to provide a “fairer share” 
for all? 


BELSER “I am advocating a sales tax on groceries 
(not on medicines ), a severance tax on phosphate, a 
severance tax on pulpwood, and a tax of some kind 
on the aviation industry. Taxes will be necessary 
during the ensuing years. The citizens of Florida do 
not want a state income tax, an inheritance tax or an 
increase in the present form of taxes. There are 
hundreds of thousands of people in Florida who get 
homestead exemption, are paying no ad valorem taxes 
and are getting a free ride all the way around taxwise. 
A sales tax on groceries is the only way you are going 
to get at these people who are paying nothing. If a 
sales tax on groceries were levied, a portion of this 
amount could be earmarked back to the municipalities 
in which collected. If the Legislature enacted those 
taxes, I would then ask the Legislature to repeal the 
intangible taxes and the taxes on inventories, but not 
otherwise.” 


BRYANT “Florida has a consumer tax structure under 
which 85% of all taxes are paid by the consumer. | 
believe that because of our growth characteristic and 
our tourist industry this is basically a good system for 
Florida.” 


BURNS “A realistic revamping of the state’s finance 
program is necessary. Homestead exemption must be 
protected and state income tax should remain under 
constitutional ban. The one million new citizens the 
state will embrace in the next four years must be 
allowed to share in the cost of the facilities and serv- 
ices the state provides, rather than force the current 
taxpayers to share an increased burden. The personal 
property tax has many inequities and bears close 
study. I would propose conclusive changes in our tax 
structure only after consulting with the very best 
business and financial minds our citizenry has to offer.” 


CARLTON “I would keep in constant touch with such 
groups as the legislative committee on taxation, and 
various tax councils to seek to correct any such in- 
equities when and where they arose.” 


DAVID “There are certain inequities in Florida tax- 
ation system. For example, it is lopsided against the 
consumer. Those best able to pay, are not paying 
their fair share in some cases. There is no easy 
solution to this problem and none which will satisfy 
everyone. Upon election, I shall appoint an advisory 
committee composed of capable people in all walks of 
life, together with experts in research to thoroughly 
dissect Florida’s taxation procedures and its inequities. 
I will work closely with this group looking towards 
eventual legislative enactment of a revision of our 
tax structure to eliminate the inequities. Where taxes 
should be reduced, I would expect them to be reduced 
and where they should be raised, I would recom- 
mend that too. Under no circumstances will I approve 
a tax on groceries, medicines and other basic necessi- 
ties of life and I will veto any legislative act which 
proposes such taxes.” 


DICKINSON “Our taxes are being inequitably levied 
in some areas, and unfair distribution of taxes is just 
as bad as unfair distribution of Legislative seats. We 
need to take a close look at our tax revenues to remedy 
inequities. We must realize that taxes should be allo- 
cated according to needs. Education and roads, wel- 
fare and state promotion should be examined very 
closely in terms of tax distribution for the greatest 
possible effect. This problem must be considered in 
recognizing the need for fair reapportionment, be- 
cause it is the Legislature which provides for tax 
allocation.” 


McCARTY “Our Florida tax structure is a complex 
one. It should be kept under constant observation in 
order to detect, and correct, inequities. We must 
have a tax structure not only fair to our own people, 
but also attractive to industry and potential new resi- 
dents. I favor the creation of a State Tax Commission, 
to work closely with the Legislative Tax Committee, 
to make constructive recommendation on our tax 
structure. It is obvious we can't take in less from 
taxes, and spend more in services . . . and still keep 
Florida solvent.” 
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SIDELIGHTS — TRENDS — OPINIONS 


One Florida developer pointed out that lake prop- 
erties near the new interstate highway system are des- 
tined to go up sharply in value. Lake property near 
big cities has brought top prices...but lakes farther 
from the city may be easier to reach than those nearby 
if they are near an interchange. 

Florida and California citrus growers have taken 
"Tang™--a synthetic orange drink--before the Federal 
Trade Commission for investigation. They charge "Tang" 
advertising has deceived American housewives into be- 
lieving it is a real orange juice drink. Florida Citrus 
Commission made ‘surveys in eight U.S. cities last sum- 
mer...45 per cent of persons surveyed in Columbus, Ohio 
thought "Tang" contained’ some form of orange or was sim- 
ilar to orange juice, Commission reported. California 
growers said they found substantially the same results 
from their survey in different cities. 

Hotel and motel occupancy in Florida during Jan- 
uary climbed two per cent over the same month last 
year, reports Horwath & Horwath, Miami, newsletter. 
Rooms were 58 per cent filled during the month. An ob- 
vious slow region is the upper East Coast, Fort Pierce 
to St. Augustine, which, despite gains over last year, 
had only 37 per cent average occupancy...Miami area re- 
gistered a 63 per cent occupancy. 

Florida Governor's Race is marked by failure of a 
single candidate to toss in a spectacular issue...which 
still may come. Carlton and Bryant continue to lead in 
money contributions. At mid-month, Florida's big 
dailies were still sitting on fence but speculation was 
thick...The Tampa Tribune will support Doyle Carlton... 
and the Miami Herald either Carlton or McCarty. The 
big question mark, and an important one, was who will 
Martin Andersen's Orlando Sentinel come out for,...few 
observers would chance this guess, and newspapers sim- 
ply will not tell you until it is in print... Nelson 
Poynter of the St. Pete. Times reported his paper had 
not yet made up its mind. 

Tampa is riding on the crest of one of the fastest 
moving urban renewal projects in the U.S....is just 
about the first U.S. city to take advantage of certain 
federal assistance from the Urban Renewal Agency, 
through which over $6 million is expected to come for a 
vast clean-up job along Tampa's Hillsborough Riverfront 
in the heart of the city. This is the second urban re- 
newal area to get underway in Tampa this year. 

Many small builders are being forced out of busi- 
ness because new sewage requirements prevent them from 
general use of septic tanks. Situation is reported par- 
ticularly tight in Polk County, where some have reported- 
ly gone bankrupt. The last Legislature put some strin- 
gent sewage disposal requirements into the State Sani- 
tary Code...requiring builders, in many cases, to provide 
sewage disposal plants if they are to build homes. The 
cost of most plants keeps small builders from putting up 
homes, particularly those who specialize in small, econ- 
omical homes. 
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Like the newspaper that he man- 
ages, youthful, 28-year-old William 
Grant Conomos has earned a unique 
niche in the Florida newspaper in- 
dustry. 

As general manager of Orlando 
Daily Newspapers, Inc., Bill Cono- 
mos is in charge of Martin Ander- 
sen’s properties, The Sentinel and 
Evening Star. 

In 1949 when Conomos joined The 
Sentinel-Star, it was selling 50,000 
papers daily in the Orange County 
area. In ten years, circulation has 
doubled, and his newsboys deliver 
one or both of the Andersen papers 
to readers in eight different Central 
Florida counties. 

The facts show that Conomos’ in- 
stinctive newspaper talents, evident 
ever since he was a teen-ager, have 
contributed importantly to the swell- 
ing sales of Andersen’s newspapers. 
As one of Conomos’ colleagues puts 
it: “Bill is marvelously able to keep 
pace with the expansion of the op- 
eration.” 

At The Sentinel-Star, this particu- 
lar trait is as pertinent as hand shak- 
ing is to a politician. For The Or- 
lando Sentinel and Star are actually 
The Central Florida Sentinel-Star. 
With bureau offices in eleven Cen- 
tral Florida cities, it has become a 
hometown newspaper. that serves 
families from Polk County in the 
northeast to Brevard and Volusia 
Counties on the east coast. 

The plan to make the Sentinel-Star 
the voice powerful of Central Flor- 
ida began to take shape in 1954. 
Inspired by his publisher with a 
unique “pink sheet” service to 
blanket the whole of Central Florida, 
Conomos helped nurture this special 
feature into eight individual sections 
for eight separate counties. This is 
the only operation of its kind in Flor- 
ida. Five days a week, pink-colored 
news sections are inserted into regu- 
lar morning Sentinel editions that 
are dispatched to readers in neigh- 
boring Winter Park and Seminole, 
Volusia, Lake, Marion, Polk, Sumter 
and Brevard Counties. Each one of 
these separate sections is devoted en- 
tirely to news and feature stories per- 
taining to these specific locales. 

Complementing the progressive 
talents of Martin Andersen, Bill Co- 
nomos has assisted in broadening the 
services of the Orlando papers. Re- 
cently they subscribed to The New 
York Times news-feature service to 
round out coverage offered by The 
Associated Press and United Press 
International. They also added the 
UPI Telephoto Service to supple- 


ment the world-wide photo coverage 
available from the AP. And another 
metropolitan city service began with 
the nearly $2 million purchase last 
year of a new printing press which 
gives the newspapers a color engrav- 
ing separation process that rates 
among the state’s best. 

The Orlando newspapers have 
grown up, and the executive director 
of this multi-million dollar enter- 
prise, unbelievable as it may seem, 
is a tall, keen-eyed, restless-haired, 
astutely-perceptive young man with 
the bearing and appearance of an Ivy 
League campus newspaper editor. 

At 28, Conomos certainly qualifies 
as one of the Florida newspaper in- 
dustry’s dynamic personalities. Like 
a veteran of 25 years in newspaper 
management, he’s experienced in 
every mechanical process in the pro- 
duction of his newspaper—from the 
writing of a news story through the 
doorstep delivery of the finished 
product. 

More important, his newspaper 
philosophy has proved wholesome 
and sound. “People will no longer 
accept a paper that isn’t the best or 
as close to the best as possible,” he 
says. “They demand a paper that is 
modern, up-to-date and attractive 
and prints as much news as possible. 
It must be well printed, properly- 
edited and promptly delivered.” 

Conomos has very positive ideas 
about the role that a newspaper 
should play in the community. “A 
newspaper has the responsibility of 
sitting in a position of moral influ- 
ence in the community,” he stresses. 

“Its obligation is to the people, not 
the office holders, unless, of course, 
those office holders have the welfare 
of the people as their interest and 
objective.” 

Conomos believes The Sentinel- 
Star fills these ideals as precisely as 
14 agate lines of type fill an inch. 
He points to expanding circulation 
and advertiser acceptance as statisti- 
cal proof. “A newspaper gets what 
it deserves,” he says, “and the mount- 
ing response by our advertisers 
show that The Sentinel-Star is doing 
its job.” 

Mild mannered and, for the most 
part, even tempered, Bill Conomos 
remains today basically what he was 
10 years ago when he occupied a 
seat on the rim of The Evening Star 
copy desk; a student of the news- 
paper business. 

“Looking back,” he says, “I recall 
that soon after I learned to read I 
became fascinated by the newspaper. 
And I've been fascinated ever since; 
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He Probed Into Every Aspect of His Newspapers’ Operations. . . 


it seemed a thrilling experience to 
tell the world about something that 
happened.” 

Bill Conomos began telling the 
world about things that were hap- 
pening — in scholastic sports — while 
he was a teenager at Orlando High 
School. This paved the way to a 
full-time copy reading job with The 
Star after his graduation in 1949. 

Meanwhile, he enrolled at Orlando 
Junior College, attending classes 
after his working day ended each 
afternoon. Later, he transferred to 


Rollins College in Winter Park; and 
he broadened his newspaper training 
by tackling all of the positions in 
The Sentinel-Star editorial room. 

In May 1952, he left Orlando for 
a wire desk job with The St. Peters- 
burg Times. When The Sentinel-Star 
beckoned Bill back a year later to 
become its city editor, he had al- 
ready taken over the day city editor 
slot with The Times. 

Back in Orlando, he was soon 
boosted to managing editor. Studi- 
ous, indefatigable Bill Conomos took 
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over this position and immediately 
poured his executive talents into de- 
velopment of his publisher’s “pink 
sheet” operation. 

In a working day that regularly 
spanned from early afternoon until 
the presses rolled the final edition 
after midnight, Conomos tirelessly 
coordinated and screened The Senti- 
nel’s news and feature stories and 
photographs and supervised the 
makeup. 

From his editorial desk, he adeptly 
administered the reporting of a mass 
murder in Ocala that was front page 
news around the nation. The result: 
Sentinel-Star readers received superb 
day by day, start-to-finish coverage 
of one of the year’s most sensational 
news stories. And when the 1956 
NASCAR races at Daytona Beach 
erupted into a city-wide riot involv- 
ing thousands, Conomos quickly dis- 
patched a battery of newsmen and 
photographers to bring back that full 
story to Sentinel-Star readers. 

While all of this was going on, 
Conomos continued his personal 
probings into every aspect of his 
newspapers operations. “Bill used 
to come down to the composing room 
after the presses were rolling,” re- 
calls a Sentinel composing room em- 
ployee. “He was constantly asking 
us questions about our jobs, the 
papers’ mechanical operation, and 
our working problems.” 

The Sentinel-Star publisher diver- 
sified Conomos’ functions to enlarge 
the young man’s insight into the op- 
eration of his newspapers. Conomos 
familiarized himself with the work- 
manship of the papers’ circulation 
department; and he studied hand in 
hand for months with the executives 
of the advertising department, the 
financial backbone of the news- 
papers. 

By 1958, at the age of 25, Conomos 
was primed and ready for Andersen’s 
next move: the post of general man- 
ager was created for him. End 
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MANAGEMENT: 


Youngsters 
Try 

Real 
Business 


Teenagers Operate Their 
Own Companies and Learn 
from Seasoned Executives 


Fred G. Gronemeyer, Chemstrand vice president and father of Junior 
Achievement in Pensacola, helps teenage members of the Chemco 
Company mold concrete house number markers. 





S ome two score high school boys 
and girls were busily working in the 
rooms of the Pensacola Junior 
Achievement organization located on 
the second floor of the old Gulf Pow- 
er building on East Garden Street. 
They were working at benches and 
lathes and presses, turning out utility 
stools, disposable bath mats and 
other products which they would 
later sell at a profit to local business 
firms and individuals. Elizabeth 
Daughetee, an intelligent, darkly at- 
tractive high school junior, guided 
a TREND reporter, explained how 
Junior Achievement functions. 


Economic Education 

Earlier, Bill Morris, the Pensacola 
organization's salaried executive sec- 
retary, had explained that Junior 
Achievement is a program of eco- 
nomic education for boys and girls 
of high school age, sponsored by 
business firms. It gives the young- 
sters an opportunity to organize their 
own. small-scale corporations under 
the supervision of adult advisers who 
are experts in the fields of produc- 
tion, sales and accounting. Thus the 
youngsters gain a practical working 
knowledge of the American free 
enterprise system. It is a sort of 4-H 
Club of business. 

“There are 289 of us Achievers in 
Pensacola this year,” Elizabeth said, 
“though more than 1,000 high school 
students applied to join. There just 
isn’t room for them all. There are 
16 Junior Achievement companies, 
each with 15 to 20 boys and girls. 
Four of the companies meet from 
seven until nine each evening Mon- 
day through Thursday.” 


She led the way to a section of the 
business rooms where Streco Prod- 
ucts Company was manufacturing 
wooden utility stools, sold mostly to 
housewives who stand on them to 
reach high shelves in the kitchen. 
Some of the boys and girls were 
working at saws and sanders on the 
production line, others were in a 
corner keeping their books current, 
while in another corner was a sales 
meeting in which problems of mar- 
keting the stools were being threshed 
out. Adult businessmen were stand- 
ing aside, taking note of everything 
that was going on, but letting the 
teen-agers run things. “The whole 
show belongs to the kids,” said one, 
an accountant. “We're counsellors. 
We just show them how our com- 
pany would handle problems similar 
to those that they meet. We answer 
questions. Some of the questions 
they think up are mighty tough.” 


Counselling Companies 

Vince Whibbs joined us. Automo- 
bile dealer and president of the Pen- 
sacola JA program, Whibbs is a dy- 
namo of energy and enthusiasm. He 
explained that each JA company is 
counselled by a team of three execu- 
tives from a “counselling company.” 
One executive advises the youths on 
finance, record keeping and manage- 
ment. Another shows them how to 
plan and manufacture their product. 
The third guides them through the 
intricacies of sales and marketing. 
Counsellors are trained in a six-hour 
orientation course. 

“There are 11 of these counselling 
firms in our organization,” said 
Whibbs. “They include most of the 
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Capital Stock Is Issued and Sold at 50 Cents a Share 


large industries of the Pensacola 
area. More than one has found the 
program not only helps the students, 
but gives their executives breadth of 
experience they can't easily get else- 
where. An official of Escambia 
Chemical once said he figured coun- 
selling experience was equivalent to 
a $300-$500 management course for 
young executives. 

“St. Regis Paper Company, Chem- 
strand and Armstrong Cork each pro- 
vides two counselling teams, and 
would provide more, but they don’t 
want to appear to be monopolizing 
things.” 

Whibbs continued: “In addition to 
counselling firms, there are sponsor- 
ing firms which buy membership 
subscriptions from $10 to $4,000. We 
have 88 sponsoring firms.” 


JA Companies 

Elizabeth Daughetee tended to 
her job as guide like a salesman with 
a hot prospect. “The different JA 
companies are organized at the be- 
ginning of each school year, then dis- 
banded and profits paid out in May, 
at the end of the school year.” She 
had almost to shout to be heard over 
the din of machinery and young 
voices. 

“The first thing we do in the fall 
after we're assigned to companies is 
to elect officers. Then we decide 
what product to make. The product 
should have some relationship to the 
counselling company’s product, be- 
cause they sell us our raw materials. 
Streco’s counselling company, for ex- 
ample, is the Escambia Treating 
Company, which treats railroad ties, 
telephone poles and things like that 
so they won't rot and the termites 
won't eat them. Therefore Streco 
chose a product—utility stools—made 
of wood. 

“Sometimes the raw materials are 
sponsors’ waste products, but they're 
not allowed to give them to us for 
nothing, because real companies 
have to pay for their raw materials. 
Streco paid $55.20 for its raw ma- 
terials. Chemco, another JA com- 
pany, paid its counselling company, 
Chemstrand, $100 for molds it uses 
to make concrete house number 
markers.” 

In addition to paying for raw ma- 
terials, Elizabeth explained, each JA 
company must pay three dollars 
rental every evening it uses the busi- 
ness rooms, and (though as a non- 
profit educational project no federal 
income taxes are payable) an “in- 
come tax” on all profits over $25 is 
paid to the JA organization. Re- 
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ceipts from these “taxes” and “rents” 
are kept in an awards fund from 
which, among other things, college 
scholarships are awarded outstand- 
ing Achievers. 

Capital stock, “non-legal and non- 
transferrable,” is issued when JA 
companies are first organized at the 
beginning of the school year and sold 
at 50 cents a share to friends, family 
or the public. No company is allowed 
to sell more than $300 worth of stock. 
Most raise about $100 this way. 
Every teen-age member of a JA com- 
pany is required to buy at least one 
share, but not more than five, so that 
as a stockholder he can be eligible 
for election to the board of directors. 

Elizabeth told the story of one boy 
who was selling shares in his com- 
pany from door to door. At one 
house, he was invited in by a man 
who kept him busy for almost an 
hour answering questions about the 
stock. The boy must have passed the 
test, because the man bought several 
shares. Later, it was learned that the 
man was local manager for a Wall 
Street brokerage firm. 

Before dissolving the tiny com- 
panies in May, a final report, similar 
to an industrial annual report, is 
compiled and mailed with a check 
for the original investment plus any 
dividends to the stockholders. This 
report includes a complete statement 
of expenditures and profits for the 
year. 

Varied Business Experience 


Junior Achievement endeavors to 
provide its young members with 
many kinds of business experience. 
Though manufacturing is empha- 
sized in the Pensacola operation, 
elsewhere JA has set up miniature 
firms in other types of activities, such 
as surveys and public polls, radio 
programming, and journalism. 

This reporter attended a luncheon 
meeting of the Pensacola Suburban 
Rotary Club at which the speakers 
were Elizabeth Daughetee, previous- 
ly mentioned guide of the business 
rooms, and Bob McAllister, an alert 
and sincere lad who hopes one day 
to be a clergyman. With almost pro- 
fessional competence, they told 
about the JA program and their ex- 
periences in it. Afterwards, Bob said 
he accepts every opportunity that 
comes along to speak before groups, 
because he feels the experience will 
be valuable later on in the pulpit. 

In a way that had his listeners 
chuckling, Bob told about a young 
Achiever who was impressed by the 
importance of the businessmen 


whom he met at the weekly JA ses- 
sions. He bragged to his dad about 
his new acquaintances. “Well, that’s 
fine, son,” said the father. “Perhaps 
you can get me a better job.” 


Began in 1926 


The first Junior Achievement or- 
ganization in the U.S. was started 
in 1926 by a group of businessmen 
in Springfield, Massachusetts. Over 
the next 20 years the idea spread 
slowly into other states. By 1946 
there were only 569 JA companies in 
the U.S. But in the next 10 years 
the total number leaped to 3,004. 
Now, there are 3,842 companies with 
66,246 Achievers in 38 states and 
Canada. H. W. Olcott of the Gulf 
Power Company thinks its rapid 
growth since World War II has been 
spurred by a growing realization in 
the business community that the free 
enterprise story, in competition with 
alien philosophies for its existence, 
has got to be told more clearly and 
convincingly. 

The Pensacola JA organization 
was established in May, 1958, the 
first in Florida, though since that 
time both Miami and Fort Lauder- 
dale have set up similar organiza- 
tions. It came into being as a result 
of a talk made by Fred G. Grone- 
meyer, vice president and director 
of nylon at the Chemstrand Corpora- 
tion, at a Chamber of Commerce 
Gopher Club breakfast. He was fa- 
miliar with the program in other 
states. 

Gronemeyer’s talk inspired such 
general enthusiasm that arrange- 
ments were made within the month 
to have Bill Morris, a professional, 
come in from Memphis, Tennessee, 
as executive director. The Gulf 
Power Company supplied a head- 
quarters and business rooms in its 
old office building, and businessmen 
chipped in to underwrite purchase 
of equipment costing $1,019. After 
the executive director spoke at a few 
high school assembly programs and 
recruited some teen-age members 
(between ages 15 and 19), they were 
in business. 

The youngsters are paid 20 or 25 
cents an hour for working (corporate 
officers get the higher figure) and a 
commission on the sales they make. 

Last year, a total of 1225 stock- 
holders invested $1,905 at 50 cents 
a share in 13 JA firms in Pensacola. 
Gross sales of the firms totalled 
$3,902.79, and 10 of the 13 compa- 
nies returned a profit to their share- 
holders. This year, all figures are 
running higher. End 
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FP&L Earnings Increase Reflects Slowing of Gold Coast Growth 


Fooriaa Power & Light Company, 
whose growth has symbolized the 
great growth of the state since the 
end of the war, reports another 
record year. 

Earnings again hit another all-time 
high in 1959. Results were about 
10% better than 1958's. Sounds tre- 
mendous, of course. And indeed 
it is. 

But wait a moment. Search back 
through FP&L’s earnings reports for 
recent previous years and you'll find 
that this 10% increase is the smallest 
of its kind in years. In previous years, 
the company’s earnings growth ran 
anywhere from 15% to 25%. 

Now, this slower growth is no 
cause to take to the lifeboats. As a 
matter of fact, that 10% growth by 
Florida Power and Light is. still 
tremendous. Even dynamic utilities 
firms in other areas would give their 
eye teeth to be able to report that 
kind of growth to their shareholders 
every year. 

But, the latest FP&L report might 
give some credence to the theory that 
growth on Florida’s Gold Coast—the 
biggest portion of FP&L’s service 
area—is slowing down. 

Some fairly reliable barometers 
show that where the growth rate in 
Dade was 10% to 12% a year during 
the 1952-55 period, it’s down to about 
5% now. In Broward, where growth 
was in the neighborhood of 20% a 
year during the early 1950's, the rate 
seems to be levelling off at about 9% 
to 10% a year. These figures are 
taken from tabulations of new elec- 
tric customers—a_ pretty reliable 
gauge of population trends. 

These figures are by no means a 
cause for worry. They still make 
Florida’s Gold Coast one of the 
world’s great growth areas. Besides, 


how long could any area sustain 
those explosive growth rates of the 
early ’50's? 

Where the Gold Coast far out- 
stripped the growth of the state as 
a whole just a few years ago, it’s now 
running even—or maybe just a little 
bit behind—the total Florida growth. 

The word for this situation is “ma- 
turity.” It can mean somewhat of a 
switch to a buyers market, more 
competition among sellers of hous- 
ing, goods and services. It could also 
mean a steady increment or even a 
plateau in land prices, instead of a 
skyrocket ride. Neither of these 
sounds so bad. 

oO oO oO 

Some brokers seem to think that 
prices of Florida land stocks have 
suffered a little from some recent 
developments. 

For one thing, the Securities and 
Exchange Commission has “tem- 
porarily’ suspended trading in 
Consolidated Development Corp. 
(Delaware) (Note—this stock is not 
to be confused with Consolidated 
Development Corporation, a Florida 
corporation in the real estate 
business). 

The Delaware company had been 
engaged, under its previous name of 
Consolidated Cuban Petroleum Cor- 
poration, in the oil business in Cuba. 
Last fall, it announced it would take 
over housing developments near 
Punta Gorda and Coral Gables. 
Apparently both these projected 
deals withered on the vine. 

The commission order “charges a 
failure properly to disclose, among 
other things,” operating results in 
Cuba, extent to which operating in- 
come failed to defray costs, extent of 
the Cuban oil operation and the 
effects on it of Cuban government 
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actions. Also unrevealed, according 
to SEC, were such things as the 
nature of the Florida properties in 
certain respects. 

“In view of the serious nature of 
the alleged deficiencies,” SEC states, 
“in the Delaware corporation's regis- 
tration statement, the Commission is 
of the view that an informed analysis 
and evaluation of the worth of its 
stock is not possible upon the basis 
of published information concerning 
the company.” 

Actions like these, some brokers 
feel, might tend to erode, if only 
temporarily, investor confidence in 
most Florida stocks. There's no 
criticism implied, of course, of these 
and other SEC actions designed to 
protect the investing public. 

Florida land stocks have been far- 
ing none too well market-wise this 
winter—even during the bull-market 
period at the end of 1959. This is in 
contrast to the almost frenzied bid- 
oe of these stocks last year. 
Today, some Florida land stocks are 
as much as 50% and more below their 


1959 highs. By Steve Flynn 
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se THE 62 SHAREHOLDERS of 
Chris-Craft Corp., world’s largest 
builder of pleasure boats, have sold 
their stock for $40,000,000 to NAFI 
Corp., a holding concern headed by 
Paul V. Shields, senior partner in the 
investment banking firm of Shields 
& Co. 

Chris-Craft, which moved its head- 
quarters and largest plant from Al- 
gonac, Mich., to Pompano Beach in 
1958, has annual sales of about $50,- 
000,000. NAFI (formerly National 
Automotive Fibers Inc.) is a producer 
of auto cushions and has extensive 
oil and gas holdings. Its sales for 
nine months last year were $15,300,- 
000 compared with $47,300,000 in 
1957. However, Shields said NAFI 
sales and profits in the first four 
months of the current fiscal year ran 
85 per cent ahead of last year. 


ee THE SECOND LARGEST year 
for sales results in the history of Gulf 
Life Insurance Company, Jackson- 
ville, increased insurance in force 
$98,187,103 to a total of $1,258,295.- 


470 in 1959, President M. S. Niehaus 
reported at the annual meetings of 
the stockholders and directors Feb- 
ruary 16. 

During the past year, policyown- 
ers’ assets increased a record $15,- 
539,879 to reach a total of $190,240,- 
342. 


as NATIONAL AIRLINES reported 
a $1.3 million loss for the quarter 
ending December 31. This followed 
a loss of close to $1 million for the 
quarter ending September 30. 

National's financial statement in- 
dicated the company cut its general 
and administrative expenses by 
about $45,000 in the final quarter of 
1959. All other operating expenses 
increased. National's executive vice 
president, J. C. Brawner, said these 
higher expenses, plus the cost of 
training crews for new jet-powered 
planes, are partially responsible for 
the company’s financial situation. 
“Addition of these new-type jets 
should improve our financial posi- 
tion,” Brawner said. 





FLORIDA STOCK BIDS 


Company 

12/58 2/59 4/59 
American Fidelity — —_ 71% 
American Heritage Life 13 11% 12% 
Arvida 11 13% 17% 
Atlantic National Bank 49% 52 51% 
Automatic Merchandising % % % 
Barnett National Bank 64% 64% 64 
Chemex a onee ane 
Dixon Powdermaker 4% 5% 5% 
First Research Corp. a siti = 
Florida National Bank 64 69% 74 
Florida Steel Corp. 14% 14% 18% 
Florida Telephone 26% 28% 30 
Foremost Finance 2% 2% 2% 
Gulf Life Insurance Co. 24% 238% #225 
Home Owner's Life 7% 7 8 
Horne’s 
Houston Common 18% 20% 22% 
Houston Debs. 84% 88% 86 


Insurance Co. of the South 15% 14% 3% 


Jackson's Minit Markets anes 6% 7 
Jim Walter Corporation 27% 28% 382% 
Lewis Business Forms dees soit = 
Mackey Air Lines 3% 2% 3 1's 
Miami Window Corp. 

Pearce-Uible Co. eon onne ree 
Peninsular Life Ins. Co. 7% 1% 7% 
Radiation, Inc. 16% 18% 20% 
Riddle Airlines, Inc. seen aden siss 
Ryder Systems 41% 41% 56% 
Soroban 

Southeast Telephone son aun pone 
State Bank of Jax eons 28 29 
Stockton, Whatley, Davin 1% 71% 9% 
Tampa Marine 1% 1% 1% 
Yocum Batteries 

Wometco 

*Split 


Month End Bids 
6/59 8/59 10/59 11/59 12/59 1/60 
6% 8% 11% 12% 18% 11% 13% 
9% 10% 11% 9% 10 9% 9 % 
19% 17% 15% 15% 15% 12% 12% 


51% 61% 658% 53% 53 53 ~ 54 

% ¥, By % % 1 1 

64 65% 172% 178% 178% %% 177 
2% 2 2% 2% 8% 2% 3% 

6 5% «6 6 6 6 6 
eeee cose ecco ecco coco 2 1% 
17% 83% 86% 89% 92% 93% 94% 
12 12% 12% 11% 12% 12% 2% 

25% 30% 29% 28% 28% 26% 26 

2% 1% .1% 1% 1% 1% 2 
22 23% 23% 21% 20% 20% 21% 
% 7% 


8% 8% 8% 8% 8% 8% 


18% 16% 14% 14 13% 12% 12% 
87 88% 86% 83% 84% 85 84% 


3% 3% 3% 3% 3% 3% 2% 
6% 5% 5% 6% 6% 6 5% 
33% 30 32 30% 31% 28% 27% 
vane co F dans os a 10% 
2% 2% 3% 1% 2% 2 1% 
vieiei pore one osu nie 1% 1% 
ie 3% 2% 2% 3% 3% 3% 
6% 5% 6 6 6% 6% 5 
21% 19% 18% 23 25% 25% 26% 
iii _ hanes = wy le 
59% 29%* 25% 29% 27% 26% 26 
Biss fesies uete esne ~_ nieve 13% 
eves fake one ouve iui 20% 20% 
29 29 291% 29% 29% 30 30 
10 9% 8% 11% 10% 11% 11% 
1% 1 1% % % h h 
on soe 6 5% 


11% 11% #10 12% 12% 11% 


Source—Pierce, Carrison, Wulbern, Inc. 
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NEW FLORIDA CORPORATIONS 


This is a partial list of new corpo- 
rations filed with the Secretary of 
State, Tallahassee. Incorporations in 
Florida are currently totalling more 
than 1000 per month. To receive the 
complete list each month published 
in booklet form with the same data 
given as those listed here, write 
FLORIDA TREND, NEW COR- 
PORATION REPORTS, P. O. Box 
150, Tampa, for subscription price 
and details. 

NOT'«: Figure given is capitaliza- 
tion value, names given are incorpo- 
rators, and in most cases they are 
officers and directors, and date given 
is date that the corporation charter 
was filed with the Secretary of State. 
While most of these companies rep- 
resent new businesses, some are in- 
corporations of established partner- 
ships, proprietorships, or corpora- 
tions formed for special business 
purposes. 


BECH, INC., Hollywood, $10,000. Build- 
ing and construction. Edward D’Alesio, 
Jr., Jacob Biasi, Carl A. Caponelli, Holly- 
wood, John R. Hopwood, Miami. 2/8/60. 


DELTA TRUCK BROKERS, INC., Lake- 
land, $5,000. General truck brokers, trans- 
portation business. F. Mitchel Ott, Branch- 
ville, S. C., Cranel B. Herndon, Hampton, 
S. C., John E. Rumpf, Eustis, J. M. Plant, 
Lakeland. 2/8/60. 


GIANT FOOD STORES OF LEESBURG, 
INC., Ocala, $1,000. Grocery business. 
C. C. Long, John T. Sands, Leon J. South- 
er, all Ocala. 2/6/60. 


Hazel C. Mapoles, Harry Byrd Mapoles, 
all Milton. 2/6/60. 


SECURITY SERVICES, INC., Tallahassee, 
$11,400. Idento-Chex Machines. W. E. 
Trotts, Paul Odom, Gwynne A. Trotts, all 
Tallahassee. 2/8/60. 


ISLAND YACHT HARBOR, INC., Clear- 
water, $24,000. Storage and docking of 
boats, etc. Wallis L. Skinner, Dunedin, W. 
H. Armston, K. H. Gerlach, Jr., Clear- 
water. 2/8/60. 


SUNSET DRAG _ STRIP, INCORPO- 
RATED, St. Petersburg, $500. Track for 
automobile racing, exhibitions, etc. James 
Sweat, Joseph Smith, Jr., Tom Ragsdale, 
all St. Petersburg. 2/10/60. 


MIAMI AIRPORT MOTEL CO., Miami, 
$5,000. Motel business. Samuel W. Shapiro, 
Arthur S. Friedman, Miriam Jacobson, all 
Miami. 2/10/60. 


SPRADLEY & BROOKS BUILDERS, 
INC., Orlando, $5,100. Builders and con- 
tractors. Jack Spradley, Orlando, Vernon 
G. Brooks, Detroit, Mich., Lawrence R. 
Warrick, Winter Park. 2/12/60. 


ALFAR CHEMICAL PRODUCTS, INC., 
North Miami Beach, $50,000. Goods, wares 
and merchandise. Albert L. Rosen, Therese 
Abdella, Minna Simonson, all Miami Beach. 
2/12/60. 


COLLING ORLANDO, INC., Jacksonville, 
$10,000. Tools dies, fixtures, etc. Mark L. 
Stern, William E. Hunt, Cincinnati, Ohio, 
Gene R. Kessinger, Sanford. 2/12/60. 

BOND-WELL PLASTICS, INC., Tampa 
$10,000. Plastics, plastic compounds, plas- 
tic putties, etc. William E. Slagley, Gladys 
B. Slagley, Sonja S. Bexley, all Tampa. 











Purchasing Plans . . . 


In FLORIDA TREND’s Buy- 
ing Influence study, a represen- 
tative group of readers were 
asked: 


“Of the following listed 
items which will your 
company consider pur- 
chasing during 1960?” 


Our subscribers checked their 
purchasing considerations for 
the year. Projected in terms of 
TREND’s guaranteed circula- 
tion, here are their answers. 





WTVI-TV, Fort Pierce, $75,000. Radio 2/1/60. A major building expansion 1,152 
ea Sa ae a ON ates one 
. "ie Gade tees faa PENINSULAR PEST CONTROL SERV- A building ~ for expansion ae 
com F im ont W. V. 2/8/60. : ICE, INC., Jacksonville, $40,000. Extermi- A fleet of vehicles 668 
_——s nating business. R. Earl Dixon, Louise W. (4 or more ) 
BECKY’S, INC., Milton, $15,000. Goods, Dixon, James H. Dixon, Jr., all Jacksonville. Increase in employees 636 
wares and merchandise. Rebecca Allen, 2/2/60. (more than 25) 
New equipment 908 
DEBITS TO FLORIDA BANK ACCOUNTS (excess of $50,000) 
: . a Z A heavy business machine 608 
(IN THOUSANDS OF DOLLARS) PERCENT CHANGE ; ah a 
January December January January outlay (excess of $5,000) 
1960 1959 1959 1960 from 1959 fa cttcasilila Nai eos 
Daytona Beach 63,139 61,632 60,864 +4 (over $50,000) 
Fort Lauderdale 253,830 233,462 235,036 + 8 ‘ 
Gainesville 43,939 44,236 41,421 + 6 
Jacksonville 808,367 891,730 801,852 -~% For complete answers to all the 
Key West 17,259 18,806 17,641 a questions asked in the booklet 
Lakeland 88,646 93,671 84,508 +5 Buying Influence and Reader- 
Greater Miami 1,467,896 1,443,361 1,406,458 + 4 ship Evaluation” just write 
Orlando 280,717 286,695 259,916 4 8 Florida Trend, P.O. Box 150, 
Pensacola 89,946 96,061 90,530 —1 Tampa, Fla. 
St. Petersburg 266,032 251,849 247,582 +7 
Tampa 446,670 474,924 437,546 + 2 
West Palm Beach 147,537 142,885 151,426 — 3 
FLORIDA 5,961,518 5,986,038 5,490,309 + 9 trend 
GEORGIA 3,957,195 4,203,790 3,668,406 + 8 
ALABAMA 2,315,570 2,457,259 2248605 4 3 AABAZING 





Reported by Federal Reserve Bank of Atlanta 
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January, 1960 

December, 1959 
Increase 

January, 1959 
Increase 

Year to Date, 1960 

Year to Date, 1959 
Increase 


January, 1960 

December, 1959 
Increase 

January, 1959 
Increase 

Year to Date, 1960 

Year to Date, 1959 
Increase 


January, 1960 

December, 1959 
Increase 

January, 1959 
Increase 

Year to Date, 1960 

Year to Date, 1959 
Increase 


Sales By Markets 


NORTHWEST 


Gross Sales Taxes Collected 


114,146,913 977,038 
117,859,630 1,229,051 
—3.15% —20.50% 
88,821,017 954,346 
28.51% 2.38% 
114,146,913 977,038 
88,821,017 954,346 
28.51% 2.38% 
WEST COAST 


Gross Sales Taxes Collected 


232,396,942 3,250,584 
237,565,768 3,597,938 
—2.18% —9.65% 
202,086,707 2,667,302 
15.00% 21.87% 
232,396,942 3,250,584 
202,086,707 2,667,302 
15.00% 21.87% 
CENTRAL 


Gross Sales Taxes Collected 


179,592,047 
182,151,442 
—1.41% 
156,164,168 
15.00% 
179,592,047 
156,164,168 
15.00% 
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2,253,197 
2,587,464 
—12.92% 
1,957,453 
15.11% 
2,253,197 
1,957,453 
15.11% 


January, 1960 

December, 1959 
Increase 

January, 1959 
Increase 

Year to Date, 1960 

Year to Date, 1959 
increase 


January, 1960 

December, 1959 
Increase 

January, 1959 
Increase 

Year to Date, 1960 

Year to Date, 1959 
Increase 


January, 1960 

December, 1959 
Increase 

January, 1959 
Increase 

Year to Date, 1960 

Year to Date, 1959 
Increase 


Sales Tax Division—State Comptroller 


1960 





NORTHEAST 
Gross Sales Taxes Collected 
160,724,351 1,874,770 
175,785,492 1,972,205 
—8.57% —4.94% 
149,971,001 1,464,888 
7.17% 27.98% 
160,724,351 1,874,770 
149,971,001 1,464,888 
7.17% 27.98% 


LOWER EAST COAST 


Gross Sales 

413,857,735 

496,275,047 
—6.61% 

379,944,125 
8.93% 

413,857,735 

379,944,125 
8.93% 


Taxes Collected 
6,190,467 
6,781,342 

—8.71% 
5,449,138 

13.60% 
6,190,467 
5,449,138 

13.60% 


STATE TOTALS 


Gross Sales 
1,255,549,619 
1,396,985,789 

—10.12% 
1,089,214,633 

15.27% 
1,255,549,619 
1,089,214,633 

15.27% 


Taxes Collected 
15,514,633 
17,295,497 

—10.30% 
13,237,235 

17.20% 
15,514,633 
13,237,235 

17.20% 
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es ONE OF THE SOUTHS largest 
printer, formerly M. G. Lewis Print- 
ing Co., Jacksonville, is offering a 
public issue of $852,000 of its com- 
mon stock and changing its name to 
Lewis Business Forms, Inc. 

The company, headed by M. G. 
Lewis, has doubled its sales since 
1957 to a total of $2,462,935 for 1959. 
The company had net earnings of 
$129,740 last year. The money re- 
ceived from the offering will be used 
to modernize equipment and pay off 
certain equipment loans. The com- 
pany maintains four Florida offices 
and offices in Atlanta, Mobile, and 
Washington, D. C. 


ss THE BIG AMERICANA Hotel 
in Bal Harbour has changed hands 
twice in a major sell-leaseback deal. 

The Tisch family, owners of the 
780-room hotel, sold it to the Kratter 


Corporation, a real estate investment 
firm. Sales price was reportedly “in 
excess of $16,000,000.” It was a cash 
arrangement and did not involve ex- 
change of stock. 

Then, the Tisch brothers, Laur- 
ance and Preston, leased back the 
hotel on a 35-year agreement which 
will mean they pay out $70,000,000 
for the life of the lease. 

Sale of the hotel for less than its 
estimated full value of $25,000,000 
was made because the Tisches will 
get all the operating profit, according 
to Marvin Kratter, who heads the 
8,000-stockholder realty firm. Similar 
deals along the same lines have been 
profitable to the Tisches in the North. 

Tax-wise, the deal benefits both 
sides. Kratter Corp. can take advan- 
tage of accelerated depreciation, and 
the Tisches can get the operating 
profits. 





EARNINGS OF INTEREST TO FLORIDA 


COMPANY PERIOD 

Air Products, Inc. Quar. Dec. 31 
American Cyanamid Quar. Dec. 31 
American Cyanamid Year Dec. 31 
Atlantic Coast Line Co. Year Dec. 31 
Babcock & Wilcox Corp. f-Year Dec. 31 
Borden Co. Year Dec. 31 
Container Corp. of Amer. f-Year Dec. 31 
Continental Can Co. f-Year Dec. 31 
Crown Cork & Seal f-Year Dec. 31 
Delta Air Lines 6 mos. Dec. 31 
Eastern Air Lines f-Yeer Dec. 31 
Electronic Com., Inc. Quar. Dec. 31 
Fairchild Engine & Airplane f-Year Dec. 31 
Fla. East Coast Rwy. f-Year Dec. 31 
Fla. Power Corp. Year Dec. 31 
Fla. Telephone Corp. f-Year Dec. 31 
General Electric f-Year Dec. 31 
Gen. Tel. & Electronics f-Year Dec. 31 
Globe-Union, Inc. f-Year Dec. 31 
Gulf States Utilities Year Dec. 31 
Gulf States Utilities 12 mos. Jan. 31 
Heyden Newport Chem. f-Year Dec. 31 
Holiday Inns of Amer. 6 mos. Dec. 31 
Int’! Breweries Year Dec. 31 
Int’l Minerals & Chem. Quar. Dec. 31 
Int’l Minerals & Chem. 6 mos. Dec. 31 
Laclede Steel Co. f-Year Dec. 31 
Lehigh Portland Cement Year Dec. 31 
Minute Maid Corp. Quar. Jan. 31 
Nafi Corp. f-Year Dec. 31 
National Airlines Quar. Dec. 31 
National Airlines 6 mos. Dec. 31 
Piper Aircraft Corp. Quar. Dec. 31 
Ryder System f-Year Dec. 31 
St. Regis Paper f-Year Dec. 31 
Seaboard Air Line RR f-Year Dec. 31 
Southern Co. 12 mos. Jan. 31 
Sou. ya? Co. Year Dec. 31 


Sou. RR Co. Month of J 


an. 
Sou. Realty & Utilities Quar. Dec. 31 
Sperry Rand Corp. Quar. Dec. 31 
Sperry Rand Corp. 9 mos. Dec. 31 
Standard Oil Co. (Ky.) Year Dec. 31 
Stauffer Chem. f-Year Dec. 31 
Suburban Propane Gas f-Year Dec. 31 
Thatcher Glass Mfg. Year Dec. 31 
Union Bag-Camp Paper f-Year Dec. 31 
Universal Marion Year Dec. 31 
Virginia-Carolina Chem. 6 mos. Dec. 31 


Winn-Dixie Stores, Inc. 28 wks. Jan. 9 


(a) On shares outstanding at close of period. 
standing during the period. 
report. 
of $11,480,490. 
Inc., and Golden Citrus Juices, Inc., 
from sale of capital assets. 
1958. 
6-months period, respectively. 


claimed as tax depreciation in prior years. 


(c) Based on shares now outstanding. 
(g) Adjusted to reflect stock split or stock dividends 
(i) Includes foreign operations for the first time. 
acquired in 1959. (k) 
(n) Excludes special charges of $2,700,000 in 1959 and $1,900,000 in 
(p) Net loss after income tax credit of $1,301,000 in the quarter and $2,195, 000 ‘in the 
(r) Includes 16 cents a share from non- recurring income. 
special credit of $4,300,000, equal to $1.36 a share, 


NET INCOME PER. COM. SH. 
1959 1958 1959 1958 
189,818 469,066 b.14 b.39 
12,256,000 15,926,000 57 r.75 
52,284,191 43,841,042 2.46 12.07 
2,110,780 1,611,391 2.99 2.28 
15,938,000 13,035,000 2.58 c2.11 
25,548,693 24,612,475 5.21 5.06 
i 19,338,780 i 15,080,494 1.83 1.41 
40,009,000 41,388,000 a3.20 a3.51 
2,643,000 1,937,000 a2.38 al.41 
1,035,379 2,495,830 -92 2.22 
v 11,400,000 7,078,062 v3.60 2.34 
69,500 1 
1,257,000 h 5,955,271 41 
d 4,757, 1082 d 2,821,327 
11, = 4 ‘463 11,166,217 al.14 al.20 
000 583,293 1.32 1.00 
280, 342. 123 242,942,533 b3.19 b2.78 
72,300,000 59,500,000 b3.40 b3.07 
2,269,746 1,466,621 a2.72 al.78 
16,022,692 14,076,404 1.36 91.29 
16,039,787 14,352,131 1.36 91.31 
2,800,000 1,666,000 1.19 62 
317,793 95,373 51 c.15 
805,786 826,817 31.28 al.48 
1,191,000 739,000 46 28 
1,727,000 701,000 65 22 
5,632,652 3,704,251 27.31 17.96 
n 12,130,946 n 8,816,005 2.88 2.11 
j 921,036 948,807 a.46 a.59 
1,048,619 d 382,951 1.06 
p 1,358,541 1,163,941 .73 
p 2,331,722 718,917 45 
760,7 556,505 78 9.57 
3,300,000 2,352,000 1.80 g!.50 
,600, 21,998,072 3.00 2.41 
17,032,672 15,131,997 3.52 3.11 
43,535,458 38,600,913 b1.94 b1.82 
832,000 786,000 -66 63 
2,225,000 1,913,226 
200,389 .27 
10,239,046 7,743,100 36 .27 
29, 269, 110 18,636,016 1.02 65 
14,725,667 14,053,527 5.65 5.40 
22,222,000 18,022,000 2.41 k1.95 
2,128,591 2,296,407 b1.41 b1.54 
641, 2,398,918 a2.45 a2.33 
18,965,000 15,653,577 2.57 2.13 
5,244,606 2,235,617 2.99 1.28 
d 13,190 169,980 e.80 
8,039, (424 6,979,621 a1.27 al.ll 


(b) Based on the average number of shares out- 
(d} Net loss. (f) Preliminary 
(h) Net loss excluding special charges 
(j) Includes operations of Tenco, 
Includes 5 cents non-recurring income 


(v) Includes 
resulting from settlement in 1959 of amounts 




















Florida! 
14 by 3’ by 4% kettle 


Anything from 26-foot beams 
to nuts and bolts. 


eee finest facility in 


SOUTHEASTERN 
GALVANIZING 
CORP. 


ere UAL suigiD THROM 
THE HOT. or PROCESS 


Phone Tampa 4-5865 


Highway 574 & Faulkenburg Road 
Mail: Box 92, Mango, Florida 














Revo-File saves 
time, money 
in card filing 






ommercial 
quipment 


Phone 8-8808 

P. O. Box 1492 
1904 Grand Central 
TAMPA 1, FLORIDA 
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Home Owners 


Lire INSURANCE 
Company 


Officers 
R. H. GORE, SR. 


President & Chairman 
of the Board 


WILLIAM O. SAHM, C.L.U. 
Executive Vice President 
ROBERT ANDERSON 
Vice President 
PERRY F. WYSONG 
Secretary-Treasurer 


A. EUGENE WADDELL 
Assistant Vice President 


Directors 


R. H. GORE, SR., Chairman 
Ft. Lauderdale 


ROBERT ANDERSON 
Hollywood 


HERBERT G. BAUR 
Lake Worth 


J. D. CAMP 
Ft. Lauderdale 


H. L. CROWDER, SR. 


Tampa 
R. L. DEMPSEY 
Tampa 
R. E. DILG 
Hollywood 


BURNS A. DOBBINS, M.D. 
Ft. Lauderdale 


GEORGE W. ENGLISH 
Ft. Lauderdale 


H. P. GREEP 
Ft. Lauderdale 
D. S. HUDSON 
Stuart 
J. C. ROGERS 
Leesburg 


WILLIAM O. SAHM, C.L.U. 

Ft. Lauderdale 
JAMES D. TAYLOR 

Riviera Beach 
E. THOMAS WILBURN 

Ft. Lauderdale 


“AN EXPERIENCE IN PROGRESS” 








HOME OFFICE 


ONE EAST LAS OLAS BOULEVARD 


P. O. Box 1421 - Phone: JAckson 4-0314 


FT. LAUDERDALE, FLA. 
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Trade Calendar 





APRIL 


Practical Problems in Industrial Park 
Development, 1, Langford Hotel, Winter 
Park. Contact: Paul Douglass, Professor 
of Government, Rollins College, Winter 
Park. 

S.E. Chapter, American Business Wom- 
en’s Assn., 1-3, Soreno Hotel, St. Petersburg 
(500). Contact: Mrs. Ann Randolph, ¢/o 
P. K. Smith Co., 326 Central Ave., St. 
Petersburg. 

Sunshine State Chapter, Club Managers 
Assn. of Amer., 3-4, Fort Harrison Hotel, 
Clearwater (30). Contact: Arnold Wall, 
Mgr., Riviera C. of C., Miami. 

Fla. State Hotel Assn., 3-5, Soreno Hotel, 
St. Petersburg (300). Contact: Martin Mc- 
Niel, Soreno Hotel, St. Petersburg. 

Mortgage Bankers Assn. of Amer., Sou. 
Conf., 3-5, Jacksonville (400). Contact: 
George Dickerson, 100 W. Bay St., Jack- 
sonville. 

Life & Casualty Ins. Co. of Tenn., 3-6, 
Deauville Hotel, Miami Beach (700). 

National Assn. of Tobacco Dist., 3-10, 
Fontainebleau Hotel, Miami Beach 
(5,000). 

Dictaphone Corp., 6-9, Deauville Hotel, 
Miami Beach (400). 

Training Directors Conf., 7-8, Colonial 
Inn, St. Petersburg (150). Contact: Dr. 
Charles Crumpton, Tallahassee. 


Fla. Medical Assn., 7-12, Jacksonville 
(1,500). Contact: W. Harold Parham, 735 
Riverside, Jacksonville. 

Pitney Bowes Co., 8-10, Soreno Hotel, 
St. Petersburg (100). Contact: B. B. Beck, 
Pitney Bowes, Inc., Stamford, Conn. 


Fla. Assn. of Realtors, 14-17, Clearwater 
(600). Contact: W. H. Lippold, P.O. Box 
1231, Orlando. 

Gen. Telephone & Electronics Corp., 
board meeting, 19-21, St. Petersburg (25). 
Contact: Carl Brorein, Gen. Tel. Co., Tam- 
pa. 

Prudential Ins. Co. of Amer., 20-27, 
Fontainebleau Hotel, Miami Beach 
(1,200). 

Fla. Lumber & Millwork Assn., 21-23, 
Jacksonville (400). Contact: L. V. Ogle- 
tree, Orlando. 

Household Finance Corp. Executives, 
22-29, Sea Ranch Hotel, Fort Lauderdale 
(250). Contact: Mrs. Helene Williams, 
Sea Ranch Hotel, Fort Lauderdale. 

Ace Beauty Co., 24-25, Soreno Hotel, 
St. Petersburg (500). Contact: Leighton 
Reed, 1400- 3rd St. S., St. Petersburg. 

Fla. Assn. of Mutual Ins. Agents, 24-26, 
St. Petersburg (500). Contact: Charles 
Jenkins, State President, 3- 7th St. N., St. 
Petersburg. 

Reliability Training Conf., Institute of 
Radio Engineers, 24-26, Reef Hotel, Clear- 
water (40). Contact: Marion P. Smith, 
Minneapolis-Honeywell, 13350 U.S. 19, 
Largo. 

Fla. Retail Jewelers, 24-27, Tampa. Con- 
tact: Alvan Magnon, Tampa. 

Edison Electric Institute, Accident Pre- 


vention Com., 24-28, St. Petersburg (125), 
Contact: R. P. Douglas, Dir. of Safety, 
Detroit Edison Co., Detroit, Mich. 

Univ. of Miami Tax Conf., 24-30, Seville 
Hotel, Miami Beach (300). 

Distillery Workers Int. Union, 25-29. 
Barcelona Hotel, Miami Beach (400). 

Southeastern Claims Exec. Assn., 27-29. 
Galt Ocean Mile Hotel, Fort Lauderdale 
(50). Contact: David S. Searles, P.O. Box 
8549, Fort Lauderdale. 

Soc. of Soft Drink Technologists, 28- 
May 1, Deauville Hotel, Miami Beach 
(175). 

Telephone Pioneers of Amer., 28-May 1, 
Clearwater (400). Contact: George W. 
Rose, 610 Morgan St., Tampa 1. 

Florida Red Cross Conf., 29-30, St. Pe- 
tersburg (500). Contact: Shirley Gracy, 
Fla. Power Corp., St. Petersburg. 

Roofing & Sheet Metal Contractors Assn., 
28-May 1, Orlando (400). Contact: Eldon 
Goldman, 1919 Greentree Dr., Winter 
Haven. 

Fla. Graphic Arts Congress, 28-May 1, 
Orlando (800). Contact: Joseph Warren, 
Southland Printing Co., 88 N. Hughey St., 
Orlando. 

National Fisheries Institute, 30-May 4, 
Fontainebleau Hotel, Miami Beach 
(1,500). 

MAY 

United Commercial Travelers, 2-7, Lido 
Biltmore Hotel, Sarasota (250). Contact: 
Harvey Stitzell, 2202 Lee Lane, Sarasota. 

Associated Plumbing & Mechanical Con- 
tractors of Fla., 5-7, Jacksonville (350). 
Contact: Russell Duram, 3721 Plymouth, 
Jacksonville. 

Tile Contractors Assn. of Amer., 8-13, 
Jacksonville (600). Contact: Carl Cesery, 
316 Riverside Ave., Jacksonville. 

Southern Trust Conf., 12-14, St. Peters- 
burg (600). Contact: Dean Houk, Union 
Trust Bank, St. Petersburg. 

Southeastern Fisheries Assn., 14-17, 
Clearwater (200). Contact: Charles Bevis, 
224 Center Bldg., Tallahassee. 

Fla. Assn. of Accident & Health Under- 
writers, 19-21, St. Petersburg (125). Con- 
tact: Robert Boyle, 835 Central Ave., St. 
Petersburg 1. 

Fla. State Florists Assn., 22-24, St. Pe- 
tersburg (300). Contact: Stanley C. Min- 
shall, 631 Central Ave., St. Petersburg 1. 

Fla. Consumer Finance Assn., 25-26, 
Jacksonville (300). Contact: A. B. Tucker, 
204 Lynch Bldg., Jacksonville. 

United Appeal Organization, 25-27, Sara- 
sota (75). Contact: R. Ferguson, United 
Appeal Office, Sarasota. 

Fla. Mortgage Bankers Assn., 26-29, 
Jacksonville (100). Contact: George Dick- 
erson, 100 W. Bay St., Jacksonville. 

Fla. Bowling Proprietors Assn., 27-29, 
St. Petersburg (125). Contact: E. A. Doerr, 
1120 Ponce de Leon, Coral Gables. 

Fla. Seed & Garden Supply Assn., nds, 
St. Petersburg (150). Contact: A. R. 
Spaulding, 1921-5th Ave. S., St. Peters- 
burg. 
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LABOR RELATIONS: 

















You Be the Judge 


IS A 3-DAY SUSPENSION TOO SEVERE FOR AN 
EMPLOYEE WHO REGULARLY LEAVES HIS 
JOB 5 MINUTES BEFORE THE LUNCH PERIOD? 


What Happened: 


The company had just signed a 
contract for new business, but the 
price was pretty tight. If any money 
was to be made it meant that effici- 
ency must improve. One of the prob- 
lems which plagued management 
was the tendency of employees to 
knock off and go to the rest rooms 
5 or 10 minutes before the lunch 
period. This continued in spite of 
the fact that there was a rule which 
read: 

“A specific lunch period is assigned 
to you. It is the responsibility of 
each employee not to leave his 
work area before the lunch period 
begins and also to be at his work 
area when the lunch period ends.” 


To enforce this rule, the company 
asked the supervisors to talk to the 
employees and get them to obey. 
Talk proved of little avail. Warning 
notices were then given, and John 
Billings was one of the employees 
who was reprimanded. When John 
was caught violating the rule again 
and again he was given a 3-day lay- 
off. 

“That’s a whopping penalty,” John 
protested. “You can’t make a rule 


to stop an employee from going to 
the washroom. This ain't Russia.” 

The company was surprised at 
John’s anger. It said that it had no 
regulations prohibiting employees 
from going to the rest rooms. But 
when a worker made it a practice 
(as John did) to quit five minutes be- 
fore the lunch hour EVERY DAY, 
he was loafing, and not answering a 
need. 


Was The Company: 
RIGHT [J WRONG [) 


What Arbitrator Walter F. Eigen- 
broad ruled: “The facts as presented, 
and the exhibits to substantiate some 
of the facts, clearly prove that the 
company insisted on obedience to 
its rule that no employee leave his 
work area before the sounding of the 
whistle designating the lunch period. 
The evidence further showed that 
the company allowed its employees 
to go to the rest rooms as necessary; 
and that the number of visits and 
the time of each visit to the rest 
rooms was not regulated by the com- 
pany. Therefore the company’s ac- 
tion against John Billings in giving 
him the disciplinary layoff was not 
unreasonable.” 





ARE YOU GROWING? 


If you are, you should explore 


leasebacks, public financing, or 
merger possibilities, or you may want 
to acquire another company. 


We are specialists with years of 
experience in mergers, acquisitions, 
and corporate financing, as well as 
industrial properties and leasebacks. 
We'd like to discuss your situation 
with you—no obligation of course. 


INDUSTRIAL 
Keyes DEVELOPMENT CO. 








NELSON O. BURT, President 
| 234 Biscayne Boulevard FR 1-3592 
Miami, Florida 


“SHOW-OFF” HiGloss 


Photographs 
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y AHOTOPRINT 


ERVICE 


“SHOW-OFF” your products with 
beautiful HiGloss photographs. 
When 8 x 10 glossy photographs 
are only $9.95 per 100, RIGHT 
FROM MIAMI, what more could 
you ask? Send for our reference 
folder . . . it gives all the details. 


. mm ee ee 
SOUTHERN PHOTOPRINT SERVICE ] 
2704 WN. E. 2nd Ave., Miami, Florida 

Please send your reference folder to: 


Nome 





Company 
Address 
City State 
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People ... and Changes 





JAMES H. STEVENSON, Miami, has 
been named assistant to the president of 
Airtronics International and WILLIAM L. 
CONN, also of Miami, has been elected 
treasurer. 


General Telephone Company of Florida 
announces appointment of ROBERT L. 
TONEY as commercial sales supervisor. 
Toney, who was customer 
relations and directory co- 
ordinator in Florida Gen- 
eral’s Tampa _ headquar- 
ters, has been with the 
company since 1957. Re- 
placing him in his former 
position is OMAR WIL- 
SON, JR., who has been 
district commercial man- 
ager in Sarasota since 
last September. 

HOYT R. PLEMONS, former Lakeland 
district commercial manager, was named 
division commercial superintendent and 
ROBERT J. STONELEY, records super- 
visor in St. Petersburg, was appointed dis- 
trict commercial manager for the Lakeland- 
Plant City district. Plemons joined Florida 
General in 1941 and Stoneley in 1953. 





Toney 


Named chairman of the governing board 
of the Central and Southern Florida Flood 
Control District was JEFFERSON DAVIS, 
vegetable grower, of Homestead. He re- 
places BRIAN McCARTY, Fort Pierce busi- 
nessman, who resigned. Davis has been 
Dade County’s representative on the FCD 
board since July, 1957. 


Resignation of S. KENDRICK GUERN- 
SEY of Jacksonville as chairman of the 
board of Gulf Life Insurance Company 
has been announced. He was president of 
the company from 1953 until 1957 when 
he became chairman of the board. He 
will continue to serve as a board member. 


Wayne FREEMAN, former office man- 
ager for the North Miami district of South- 
ern Bell Telephone Company, has been 
named manager of the company’s Orlando 
office. He succeeds JACK PEAKE, who 
has been promoted to Southern Bell’s pub- 
lic relations department in Jacksonville. 


J. STANLEY BUMBY, treasurer of the 
Joseph Bumby Hardware Company, Or- 
lando, was elected president of the Florida 
State Retailers Association. The associa- 
tion, representing about 1,500 merchants, 
named S. S. FAIR and LLOYD F. GAHR, 
both of Orlando, treasurer and director, 
respectively. 


DR. CARROLL N. SMITH, head of the 
U.S. Department of Agriculture Ento- 
mology Research Division in Orlando, is 
chairman-elect of the Southeastern Branch 
of the Entomological Society of America. 
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New president of Stockton, Whatley, 
Davin and Company of Jacksonville is 
J. J. DANIEL, succeeding BROWN L. 
WHATLEY, who was made chairman of 
the board. The latter post was vacated by 
JAMES R. STOCKTON, retired. Daniel, 
an attorney, is chairman of the board of 
the State Bank of Jacksonville and also 
chairman of the State Board of Control. 


First southerner to hold office in the 
American National Cattlemen’s Association 
is CUSHMAN RADEBAUGH, Brahman 
cattle raiser of Orlando and Fort Pierce, 
who has been elected vice president of the 
association. 


IRVING PAEFF of North Miami has 
been appointed southern representative for 
Schwartz Chemical Company, Inc., Long 
Island City, N. Y. Paeff will represent the 
company’s line of plastic and rubber base 
products in Florida and Georgia. His head- 
quarters will be in North Miami. 


Alterman Transport Lines, Inc., of Miami 
announces the appointment of CHARLES 
V. DOOLITTLE, North Florida area sales 
representative. His headquarters will be 
in Jacksonville. Doolittle has been con- 
nected with the motor freight industry for 
more than 25 years and has had wide ex- 
perience in various phases of the operations. 


American Bankers Life Assurance Com- 
pany of Florida announces appointment of 
JAMES B. SISKE as vice president and 
director of agencies. The new position will 
entail direction of the company’s agency 
operations in 35 states and the District of 
Columbia, the Virgin Islands, and Ger- 
many. 


Appointment of GORDON F. PALM as 
chief process engineer has been announced 
by Wellman - Lord En- 
gineering, Inc., of Lake- 
land. With creation of 
this new position, the firm 
is now prepared to pro- 
vide complete industrial 
design, engineering and 
construction services, ac- 
cording to JIM WELL- 
MAN, president. Palm, 
who will be concerned 
with process design work, Palm 
previously was with In- 
ternational Mineral and Chemical Corpor- 
ation, where he held a similar position. 


The newly-established Nu-Cass Com- 
pany, in Boca Raton, will be headed by 
DAVID RAY deHART, who comes to Boca 
Raton from Reading, Pennsylvania, where 
he operated a similar enterprise. The new 
firm will manufacture chemical specialties 
for the automotive industry. 





Winn-Dixie Stores (Florida) West Coast 
unit’s new assistant divisional manager is 
GEORGE H. DERISO, who succeeds R. 
C. RIGDON. Rigdon has moved to the 
chain’s Raleigh branch as division manager. 
Deriso will be in charge of operations of 
the 60 stores served out of the Tampa 
office and warehouse. 


At the Fernandina Beach division of 
Rayonier, Inc., W. M. HOGAN, assistant 
office manager, has been promoted to of- 
fice manager succeeding E. C. SMITH, 
who is being transferred to Rayonier’s 
West Coast operations as general office 
manager at Port Angeles, Washington. R. 
T. TARPLEY replaces Hogan as assistant 
office manager and C. E. MOORE replaces 
Tarpley as clerk in the Order, Shipping 
and Traffic Department. Moore is succeed- 
ed by L. K. SCHWECKENDIEK, a recent 


addition to the company’s personnel. 


General Development’s Silver Springs 
office, which opened recently, is headed 
by WILLIAM HARDING, formerly of 
Cleveland, who has been with General 
Development’s office at Port Lucie. This 
is the tenth Florida sales branch for the 
firm. 


H. ROSS ESCALETTE has been ap- 
pointed marketing manager of Stanley 
Building Specialties of § 
North Miami, Florida, a 
division of The Stanley 
Works. He has been sales 
representative for the 
Stanley Building Special- 
ties west coast division 
since 1958. 

He joined The Stanley 
Works in 1952 as a re- 
search analyst in the com- 
merciai research department at the home 
office in New Britain, Conn., and was 
transferred to the Stanley Building Special- 
ties western plant in 1957 as customer 
service manager. 





ae 


Escalette 


Gulf Power Company, Pensacola, an- 
nounces promotion of WALLACE L. 
DAWKINS to supervisor of distribution. 
Dawkins is a native of Pensacola. 


ARVIN K. ROTHSCHILD, vice presi- 
dent of Continental Enterprises, Inc., Jack- 
sonville, has been promoted to president of 
the firm. 


New executive vice president of Killian 
Craft Corporation, South Miami home- 
building firm, is MICHAEL FRASER. 


Appointment of EDWARD E. NORTH- 
CUTT as district sales and traffic manager 
for Eastern Air Lines in the Orlando area 
has been announced. Northcutt succeeds 


WAYNE W. CONNOR. 
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Named sales manager for the main of- 
fice of Madison Corporation, in Coral 
Gables, is RUSSELL C. ENGREN, who 
has been industrial specialist and builder 
representative for Madison during the past 
year. Before moving fo Miami, in 1955, 
Engren was president of Allied Contractors 
in New York. 


Appointment of JAMES F. BULLION 
as operations manager of Montgomery 
Ward’s new Tampa store is announced. 
Bullion was previously assistant manager 
of Ward’s store in Cumberland, Mary- 
land. Prior to joining Ward’s, he was em- 
ployed by International Harvester in Syra- 
cuse, N. Y. 


S. J. SPITZ, JR., Pensacola, has been 
named executive vice president of New- 
port Industries Corporation, a division of 
Heyden Newport Chemical Corporation. 


JOHN H. PEACOCK, vice president of 
the Coral Gables First 
National Bank, was elect- 
ed executive vice presi- 
dent at a recent meeting 
of the board of directors. 
Peacock came to the 
Coral Gables bank in 
1958 from the First Na- 
tional Bank in Miami. 
This newest promotion is 
his third in the two-year 
period. 


Peacock 


SAMUEL Z. DOUGLAS has been pro- 
moted to plant superintendent of Florida 
Power Corporation’s Higgins plant at Olds- 
mar. Douglas succeeds ROY F. MARR, 
who has retired after 35 years with the 
utility plant. JAMES W. WALLACE, 
former assistant production engineer, of St. 
Petersburg was named assistant plant su- 
perintendent. 


Promotion of RICHARD E. EHLIS from 
executive vice president to president of the 
Florida National Bank of Lakeland has 
been announced. Ehlis has been with the 
bank since 1941 and has held the positions 
of teller, assistant cashier and cashier. 

Also promoted were O. P. HEWITT of 
Orlando to chairman of the board, WAL- 
LACE WELLMAN to vice president, and 
RALPH BLALOCK to assistant cashier. 


Hewitt is a former president of the bank. 


ED POPPER, formerly technical service 
supervisor in the Quality Control Depart- 
ment, has been appointed eastern regional 
sales manager for Minute Maid Corpora- 
tion. Popper will supervise and direct 
citrus product sales in 18 eastern states. 


DR. JAMES Q. BRANTLEY, formerly 
with Cornell Aeronautical Laboratory, at 
Buffalo, N. Y., has been named vice presi- 
dent in charge of research at Radiation, 
Inc., Orlando. 

He replaces LLOYD R. EVERINGHAM 
who became director of Aerolab Develop- 
ment Company, Pasadena, Calif., a sub- 
sidiary of the Ryan Aeronautical Company’s 
Space Laboratory 





CHARLES R. GORSUCH has been ap- 
pointed resident manager of the new Lake- 
land office of Hilton & Gray Advertising 
Agency, Inc. Prior to 
joining the Tampa-based 
firm, Gorsuch had been 
a member of the adver- 
tising staff of the Tampa 
Tribune for the past eight 
years, 

Among the Hilton & 
Gray clients in the Lake- 
land area are Linder In- 
dustrial Engineering and 
Machinery, Wellman-Lord Engineering, 
Florida Tile Industries, Universal Insulat- 
ing Machinery Co., Plant City Steel Corp., 
Watco Steel Forms and HarDee Mfg. 
Company. 


Gorsuch 


GEORGE S. BRADSHAW, first vice 
president and treasurer of American Fire 
and Casualty Company, Orlando, has been 
elected president of the Association of 
Florida Insurance Companies, a two-year- 
old organization of more than 30 fire, cas- 
ualty and life insurance firms working to- 
ward solution of the industry’s problems. 


JOHN V. DUBOIS of Bradenton has 
been appointed by Gov. LEROY COLLINS 
to the Florida Development Commission 
to succeed HERMAN TURNER, resigned. 


New manager in Tarapa for the Crown 
Zellerbach Corporation (Gaylord) is FRED 
L. RUSHING, who will be responsible for 
sales and production at the Tampa plant. 


GEORGE B. BOGART of Delray Beach 
has been appointed vice president and 
director of advertising and public relations 
of Arvida Realty Company with head- 
quarters in Boca Raton. Bogart was vice 
president of Richards, Calkins and Holden, 
Inc., advertising agency, and manager of 
that firm’s Chicago office before joining 
Arvida. 


Promotion of G. W. NICHOLS from 
commercial agent to district freight agent 
for the Seaboard Air Line Railroad has 
been announced. Nichols will continue to 
maintain headquarters in Pompano Beach, 
where he has been since 1942. 


St. Regis Paper Company is transferring 
H. WARD RICE, comptroller, from its 
Pensacola mill to New York, where he will 
be chief cost accountant for the firm. Rice 
is being succeeded by DAVID T. CUL- 
BERTSON of Cambridge, Ohio. 


Chemstrand Corporation has promoted 
E. J. GILLILAND of Pensacola from 
supervisor to manager of Nylon Technical 
Sales Service. 


A former official of an underwriting firm 
in Providence, R. I, ROBERT G. GER- 
RISH, has become a partner in the Oscar 
E. Dooly & Co., securities firm, in Miami. 


Gottschaldt & Associates, Inc., advertis- 
ing agency in Miami, has named KEN- 
NETH J. GOELZER executive vice pres- 


ident. 
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SAUL MARKOWITZ, treasurer of Real- 
site, Inc., Miami, has been elected chair- 
man of the company’s board of directors. 


Signode Steel Strapping Company of 
Chicago has appointed J. 
H. ELSINGER district 
manager of a new sales 
district set up by the firm 
with headquarters in 
Jacksonville. The new 
district is made up of 
Florida and the southeast 
portions of Georgia and 
South Carolina. Elsinger 
has had extensive and 
diversified experience in 
materials handling, pack- 
aging and carloading. 





Elsinger 
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New Industries & Expansions 





BAYSHORE 
PELLUM ROOFING CO.—Owner: J. 
H. Pellum. Product: concrete roofing 
tile and other concrete items. Bldg. size: 
40,000 sq. ft. Cost: $50,000. Est. No. 
employees: 30. 

BLOUNTSTOWN 
DEN-CRAFT FURNITURE MFG. CO. 
—President: Mrs. John Z. Hinds, Jr. 
Purchasing agent: H. A. Whittemore. 
Product: living room furniture. Bldg. 
size: 3,200 sq. ft. Cost: Renting. Est. 
No. employees: 6. Est. payroll: $350 
wk. 

BOCA RATON 
NU-CASS CO.— Temporary address: 
N.W. Eighth Ave. President: David Ray 
deHart. Product: chemical specialties 
for automotive industry. 


BONNIE 
INTERNATIONAL MINERALS & 
CHEMICAL CORP. (exp.) Product: 
superphosphate. 


BOYNTON BEACH 
BOYNTON SALES CO.—710 NE 3rd 
St. President: George Cummings. Prod- 
uct: Millwork. 

BRADENTON 
RIVERSIDE MANUFACTURING CO. 
—Cedar Hammock Industrial Park, 30th 
Street West & Cortez Road. President: 
William Lipke. Product: screw machine 
parts. Bldg. size: 5,000 sq. ft. Est. No. 
employees: 10. Est. payroll: $40,000. 
WESTBY-GIBSON ENGRAVING CO. 
—6424 14th St. W. President: John 
Westby-Gibson. Product: engraving 
and tool making. Bldg. size: 1,500 sq. 
ft. Est. No. employees: 5. Est. payroll: 
$20,000. 

BRONSON 
E. L. BRICE—Owner: E. L. Brice. 
Product: pulpwood. Est. No. employees: 
37. 

BROOKSVILLE 
LANSING ROCK CO.—President: J. 
W. Conner, Jr. Product: limerock. Est. 
No. employees: 25. 

CLEARWATER 
ISLAND YACHT HARBOR, INC.— 
President: Wallis L. Skinner. Product: 
storage and docking of boats. Cost: 
$24,000. 
TEPRO. ELEC. CORP. OF FLA.— 
Product: electronics. Est. No. employ- 
ees: 25-100. 

COCOA 
CAST-CRETE CORP. (exp.) — Man- 
ager: John C. Kasman. Products: lin- 
tels, prestressed slabs, precast concrete 
manholes and catchbasins, dock and 
foundation piling, etc. 

DeLAND 
CABINETS, INC. (exp.) — Municipal 
Airport. Manager: William DeLaney. 
Product: kitchen cabinets. Bldg. size: 
120,000 sq. ft. Est. No. employees: 220. 
EXHIBIT BUILDERS OF FLORIDA 
(exp.)—Hwy. 17 North. President: 
Fred Grantham. Product: dioramas and 
exhibits. Est. No. employees: 10-15. 
ROEHR PRODUCTS, INC. (exp.)— 
Hwy. 92. President Z. M. Roehr. Prod- 
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uct: disposable hypodermic needles. 
Est. No. employees: 450. 
SEMICAT, INC.—Municipal Airport. 
President: Phil Knox. Product: boats. 
Est. No. employees: 6. 
TEMPROMATIC CORPORATION — 
Hwy. 92. President: Andrew Griffith. 
Product: air conditioning and heating 
units. Bldg. size: 12,600. Est. No. em- 
ployees: 65. 

DeLEON SPRINGS 
FISCHER ELECTRIC CO. (exp.) — 
President: M. G. Prelec. Product: trans- 
formers. Bldg. size: 10,000 sq. ft. Est. 
No. employees: 60. 

FOLEY 
BUCKEYE CELLULOSE CORP. 
(exp. )—Manager: G. A. Tougas. Prod- 
uct: cellulose paper. Est. production 
date: July, 1961. Cost: $1 million 
(exp.). Est. No. employees: 200. 

FORT LAUDERDALE 
UNIVIS LENS CO. (Dayton, Ohio) 
(exp.) — Product: optical lenses. Est. 
production date: September, 1960. Est. 
No. employees: 325-2,500. Est. payroll: 
$12,500,000. 

FORT PIERCE 
BEARCAT CATAMARAN BOATS — 
Owner: David B. Putnam. Product: 
pleasure boats. Est. No. employees: 30. 
WTVI-TV—President: Gene T. Dyer. 
Product: radio and television broadcast- 
ing. Cost: $75,000. 

HIALEAH 
BURDA METAL & SUPPLY, INC. — 
201 W. 23rd St. President: Frank B. 
Burda. Product: aluminum (coil and 
sheet) distributor. Est. No. employees: 
25. 
HAMPTON FURNITURE COMPANY 
6760 NW 36 Ave. President: Joseph 
LoMonaco. Board chairman, Bernard 
Solonche. Product: furniture. Bldg. size: 
15,000 sq. ft. 
TUCKER ALUMINUM PRODUCTS, 
INC.—President: Thomas J. Metzgar. 
Product: windows, doors. Est. No. em- 
ployees: 300. 

JACKSONVILLE 
ALTERMAN TRANSPORT LINES, 
INC. (exp.) — Product: refrigerated 
trucking. Est. production date: July, 
1960. Bldg. size: 15,000 sq. ft. 
ANDERSEN’S MARINE, INC.—Pres- 
ident C. D. Andersen. Product: ship re- 
pairing. Est. No. employees: 25. 
KAISER GYPSUM CO. (exp. )—Dames 
Point. Vice-President: Claude E. Har- 
per. Product: gypsum products. Cost: 
multimillions. 
COLLING ORLANDO, INC. — Presi- 
dent: Mark L. Stern. Product: iools, 
dies, fixtures, etc. Cost: $10,000. 
F. & P. STEEL PIPE CORP.—Presi- 
dent: Water Beattie. Product: steel pipe 
transmission lines. 
F. E. MYERS & BRO. CO (exp. )—6236 
Phillips Hwy. Manager: Robert E. De- 
Vore. Product: distributors of water 
systems, power sprayer machines, 
pumps, etc. Bldg. size: 10,000. Est. No. 
employees: 10. 





NATIONAL KRAFT CONTAINER 
CORP. (exp. )—Eastport Rd. President: 
Samuel Kipnis. Product: corrugated 
shipping containers. Bldg. size: 40,000 
sq. ft. Cost: $250,000. Est. No. em- 
ployees: 100. 
PENINSULAR BOX BOARD PROD- 
UCTS, INC.—Walnut St. President: 
John O. Gimter. Product: cigar box 
blanks. Bldg. size: 21,000 sq. ft. Est. 
No. employees: 30-35. 
ROSE PRINTING CO. (exp.)—4052 
Phillips Hwy. President: Charles Rosen- 
berg. Product: printing, engraving, 
bindery services. Bldg. size: 20,000 sq. 
ft. 
WALGREEN DRUG STORES (exp.) 
—Jacksonville Expressway and Golfair 
Blvd. Manager: Robert E. Kratz. Prod- 
uct: distribution warehouse to replace 
Atlanta operation. Bldg. size: 76,000 
sq. ft. Cost: $500,000. Est. No. em- 
ployees: 70. 

LAKE CITY 
KENT MFG. CO.—President John W. 
Harrell. Product: wood furniture. Est. 
No. employees: 25. 

LAKE HELEN 
SOUTH SEAS BOAT CO. (exp.) — 
President S. W. Taliaferro. Product: 
glass fiber boats. Est. No. employees: 
10-12. 

LAKELAND 
DELTA TRUCK BROTHERS, INC.— 
President: F. Mitchell Ott. Product: 
truck brokers, transportation. 

HOLLYWOOD 
BECH, INC. — President: Edward 
D’Alesio, Jr. Product: building and con- 
struction. Cost: $10,000. 

LARGO 
CAREERS—Tenth St. SW. President: 
B. M. Handville. Product: publishing 
and printing. Est. production date: 
June, 1960. Bdg. size: 3,200 sq. ft. 
Est. No. employees: 5-8. 

LEESBURG 
EVANITE PLASTIC CO. (subsidiary 
of Evans Pipe Co., Uhrichsville, Ohio) 
(exp.)—President: Thomas J. Evans, 
III. Product: plastic pipe. Cost: $200,- 
000-plus. 

LIVE OAK 
SOUTHERN DOLOMITE CO.—Prod- 
uct: dolomite mining and processing. 

MIAMI 
ANODYNE, INC. (exp.) — 1400 NE 
25th St. President: Eugene T. Turney, 
Jr. Product: anodized, etched aluminum 
foil name plates, etc. Est. production 
date: June, 1960. Bldg. size: 28,500 
sq. ft. Cost: $750,000. Est. No. em- 
ployees: 150. 
SEVEN-UP BOTTLING CO. OF MI- 
AMI (exp.)—President: S. J. Tobin. 
Product: bottled soft drinks. Bldg. size: 
30,000 sq. ft. Cost: $400,000. 
WESTERN ELECTRIC CO., INC. — 
Manager: W. Leon West. Product: dis- 
tribution center. Est. production date: 
Mid-1960. Cost: $2 million. Est. No. 
employees: 70. 

















MONTICELLO 
PLEX-O-GLASS FLORAL PROD- 
UCTS CO. — Vice-president: Wendell 
K. Beal. Product: plastic decorations, 
advertising signs. 

OCALA 
WOODS PRINTING CO.—220 S. Main 
St. President: Joel W. Woods. Product: 
printing. Bldg. size: 5,000 sq. ft. Est. 
No. employees: 8. 
SKYLINE COACH CO. (exp. )—Indus- 
trial Park. President: Arthur Decio. 
Product: mobile homes. Bldg. size: 30,- 
000 sq. ft. Est. No. employees: 50-60. 
HULME ADVERTISING CO. — U.S. 
441 South. Manager: W. L. Warren. 
Product: outdoor advertising signs. 
Bldg. size: 25,000 sq. ft. Est. No. em- 
ployees: 35. 
UNIVERSAL SEWER -PIPE CORP. 
(Div. of U.S. Concrete Sewer Pipe 
Corp., Cleveland) (exp.)—U.S. 441. 
Manager: W. R. McGarry. Product: 
vitrified clay sewer pipe. Est. produc- 
tion date: by 1961. Bldg. size: 270,000 
sq. ft. Cost: $2-2-1/2 million. Est. No. 
employees: 75-150. 

ORLANDO 
DYNATRONICS, INC. (exp.)—Vice- 
president: George Anderson. Product: 
electronics. Est. production date: April, 
1960. Bldg. size: 40,204 sq. ft. Cost: 
$125,000. Est. No. employees: 300. 
Est. payroll: $2 million plus. 
BETLO TILE CORP. — Product: 
wholesale tile distributors. Est. No. em- 
ployees: 10. 
EAST COAST PEERLESS RADIO 
DISTRIBUTORS, INC.—Product: Sup- 
plier of electronic goods. Est. No. em- 
ployees: 20. 
JITCO (John I. Thompson Co. )—Vice- 
president: Norman D. Marden. Prod- 
uct: design, development and research. 
Est. No. employees: 300. 


MODERN ENGINEERING  SERV- 


ICES, INC. — Manager: Kem Hall. 
Product: tools, designing, engineering. 
Est. No. employees: 24. 


NUBAR TOOL & ENGINEERING CO. 
(exp. )—3400 N. Orange Blossom Tr. 
President: Edward Nubar. Product: 
electronic tools and assembling parts 
for missiles. Est. production date: April, 
1960. Bldg. size: 6,000 sq. ft. Cost: 
$400,000. Est. No. employees: 450. 

ORLANDO MFG. CO., INC. (exp.)— 
President: R. S. Showber, Product: cus- 


tom-made cabinets, Danish furniture. 
Bldg. size: 9,000 sq. ft. Est. No. em- 
ployees: 25 (add'l). 


ORTRONIX, INC. (exp.)—2143 W. 
Central Ave. Director: Karl Thiele. 
Product: electrical equipment. Bldg. 


size: 10,000 sq. ft. Est. No. employees: 
54, 

SPRADLEY & BROOKS BUILDERS, 
INC.—President: Jack Spradley. Prod- 


uct: builders and contractors. Cost: 
$5,100. 
SAM GOLD CO.—Product: knitted 


gloves with leather palms. Est. No. em- 
ployees: 10. 
SOUTHERN AIR ENGINEERING 
INC.—Product: sheet metal fabrication. 
Cost: $50,000. Est. No. employees: 30. 
SOUTHERN STEEL SERVICES CoO., 
INC. (exp. )—President: Henry Doctor. 
Product: distributor of steel for elec- 
tronics. Bldg. size: to 12,000 sq. ft. 
PALM BEACH (COUNTY) 
GUARDIAN BANK CHECK CO. OF 
FLORIDA—Product: printing and wa- 
ter-marking checks. Est. production 
date: April, 1960. Est. No. employees: 
37-200. Est. payroll: $1 million. 
PANAMA CITY 
HANDI-HOUSE, INC.—Owner: Silas 
Hodges. Product: buildings. Est. No. 
employees: 75. 
METAL GALVANIZING & TANK 
CORP.—President: H. N. Hathaway. 
Product: galvanizing steel. Cost: $180,- 
000. Est. No. employees: 30. 
PENSACOLA 
ARMSTRONG CORK CO. (exp.) — 
Manager: E. N. Lee. Product: insulat- 
ing material. Bldg. size: 75,000 sq. ft. 
Cost: $1 million. 
PORT TAMPA CITY 
TIFFANY TILE CORP. (exp.)—Pres- 
ident: Santiago Rodriguez. Product: 
ceramic tile. Est. production date: July, 
1960. Bldg. size: 30,000. Cost: $300,- 
000. 
ST. PETERSBURG 
REDMER AIR DEVICES, INC.—7100 
30th Ave. N. President: Edwin A. Red- 
mer. Product: screw-machine parts. 
Bldg. size: 13,000 sq. ft. Cost: leased. 
TALLAHASSEE 
LONE STAR BOAT CO. (exp. )—Plant 
mariager: Roy Lewis. Product: glass 
fiber-reinforced plastic boats. Bldg. size: 
6 acres. 
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TAMPA 
AIR REDUCTION CO., INC. (N.Y.) 
(exp.) — President: R. E. Lenhard. 


Product: oxygen, nitrogen, argon. Est. 
production date: summer, 1960. Cost: 
multimillions. Est. No. employees: 50. 
BOND-WELL PLASTICS, INC.—Pres- 
ident: William E. Slagley. Product: 
plastics and compounds. Cost: $10,000. 
CULLMAN WHEEL COMPANY—205 
N. llth St. Manager: Julian Kessler, 
Product: roller chains and sprockets. 
Bldg. size: 4,400 sq. ft. Cost: leased. 
Est. No. employees: 3. 
FLORIDA SEWER PIPE CO. (sub- 
sidiary of Cannelton Sewer Pipe Co., of 
Indiana) (exp.) — 5320 West Shore 
Blvd. President: Edward F. Clemens. 
Product: distribution of sewer pipe. Est. 
production date: April, 1960. Cost: 
$150,000. 
JACK PRESSLEY FOOD BROKERS— 
404 Caesar St. President: J. G. Pressley. 
METALWELD, INC. (exp.) — Naval 
Industrial Reserve Shipyard. President: 
S. J. Oechsle, Sr. Product: tank lining 
of sea-going tankers, barges, and similar 
projects. Est. No. employees: 130. 
TAMPA COMMERCIAL WARE- 
HOUSE, INC.—1316 Spring St. Presi- 
dent: Don L. McCoy. Product: freight 
handling, transportation, storage. Bldg. 
size: 39,000 sq. ft. 

ZEPHYRHILLS 
HILL LUMBER CO. (exp. )—Owners: 
W. Byron Hill and Walter Hill. Prod- 
uct: remilled cypress and hardwood. 
Cost: $18,000. Est. No. employees: 5-6 
additional. 
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Tallahassee Letter 








NUCLEAR RESEARCH BEGINS—Miss Pi-Yu Chang, 
young Nanking, China, scientist, is conducting experi- 
ments in the food research program initiated at Flor- 
ida State University with its new three million volt 
electron accelerator. The Army Quartermaster Corps 
wants to know how to improve the color of meat 
irradiated for preservation. A second larger acceler- 
ator, scheduled to be ready for use this month at 
FSU, will be used in basic research on the atomic 
nucleus. 


CO-OPS MUST PAY TAX—Florida’s rural electric co- 
operatives are liable for the state documentary tax 
on promissory notes held by the federal government, 
a Leon County Circuit Court has ruled. They con- 
tended the notes were the property of the federal 
government and therefore exempt from the tax. There 
are about 15 rural electric cooperatives in Florida. 


CHEAP EGG IMPORTS HIT—An interim legislative 
commitiee is pushing the State Agriculture Depart- 
ment to tighten restrictions on cheap eggs being im- 
ported into Florida, largely from Georgia. The indus- 
try charged inspection taxes are not being collected 
on the imports. 


THEYLL BE LEAVING—Look for more resignations 
by key people in the Collins administration after the 
May primaries. They are busy lining up new jobs 
as the present regime draws to a close. No long range 
programs are being started. No new policies are 
being set. 


‘NEW LEGISLATION READIED—A measure estab- 
lishing responsibility of juvenile drivers and compul- 
sory driver education for under 18-year-old drivers is 
being readied by the Citizens Advisory Committee 
on Highway Safety. Members are seeking commit- 
ments from legislative candidates. 


MONEY RAN OUT-The Florida Nuclear Develop- 
ment Commission was forced to release the director, 
Buford Ruhl, because there were no funds for his 
10,000 salary. Indications are that no more money 
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will be available before the 1961 Legislature con- 
venes. Commission committees on science and mathe- 
matics, radiological safety and public information, 
will function out of the Tallahassee office. 


PRESSURE FOR MORE ROAD MONEY-The legis- 
lative roads committee is looking deeper into a con- 
struction program that calls for more than $150 
million in expenditures this calendar year if bond 
projects materialize. One proposal to get more money 
for roads is to divert additional license tag revenue 
away from general government. The Florida League 
of Municipalities, meeting March 26 in Orlando to 
hear what gubernatorial candidates have to offer 
growth burdened cities, may not renew its effort, un- 
successful in the 1959 Legislature, to get an optional 
eighth cent gasoline tax for cities and counties. Also 
shelved was the State Road Department plan to re- 
allocate surplus fifth and sixth cent tax proceeds plus 
all of the seventh cent. 


PANHANDLE INTERESTS ROCKEFELLER—Repre- 
sentatives of the Rockefeller interests reportedly sur- 
veyed several thousand acres on St. James Island near 
Carrabelle for possible low cost housing development. 
The same interests are said to be eyeing this Gulf 
coast area as the site for a big chemical plant. Win- 
throp Rockefeller, who led industrial development in 
Arkansas has purchased 2,000 acres in Walton County 
for resort development. 


PRIMARIES SLOW TAX STUDY—Called off until 
after the primaries, the hunt for new tax formulas 
will be renewed with vigor this summer by the Legis- 
lative Council and the interim legislative committee. 
‘They seek through constitutional revision to relieve 
real estate of the almost entire local tax burden, possi- 
bly by opening the way for cities and counties to 
levy sales and excise taxes of their own, and for per- 
mitting school tax levy on homestead properties. 
Florida’s tax structure, set up when population was 
less than a million and land was the base of practically 
all wealth, must be geared to support services for an 
estimated ten million people by 1970. 
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Because of the demand for information 
concerning new companies being established 

in Florida, FLORIDA TREND will publish 

a separate monthly publication, NEW 

FLORIDA CORPORATION REPORTS, containing 
pertinent information about all new corporations 
being filed with the Secretary of State of Florida. 


The information taken from these 
incorporations, currently running over 1000 
monthly, will give you concise information, 
including name of company, names of 
incorporators, city, what type of business 

is planned, capitalization, etc. (See page 25 
of this issue for a random selection 

of this information. ) 


There are dozens of ways your company 

can utilize this information. This monthly listing, 
published in magazine form, (8% x 11), 

will keep you in constant touch with 

new corporation activity over the entire state. 
For subscription cost and other information, 

write FLORIDA TREND, NEW CORPORATION 
REPORTS, P. O. Box 150, Tampa, Fla. 
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AERO COMMANDER...the business machine of the air 


When business requires travel to the Caribbean, across the state or nation, 
Aero Commander brings large cities or remote areas close to home in a 


hurry...in its ability to place key personnel where they are needed, when 
they are needed, the Commander is a vital, dynamic business tool. 


Designed to meet the ever increasing demand on executive time, the Aero 
Commander has become the preferred aircraft for world wide leaders of 


business and government... Complete information or flight demonstration 
is available upon request. 
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SMITH AIRCRAFT CORPORATION 


Florida / Venezuela / Caribbean Distributors 
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Factory Authorized Service and Parts Center 
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